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The 2" International Organic Marketing Conference

- Focusing on Community Supported Agriculture, Participatory Guarantee

Systems & Organic Entrepreneurship

1. Basic Information
e Date: Oct 6th ~ 8th, 2022 (3 days)
e Co-organized by: Chungbuk Province & Expo Organizing Committee
e Implemented by: IFOAM-Organics Asia

e No of Attendees: 100 (including 40 foreign participants)

2. Background Information of the Event

e  Follow-up on the 1st International Organic Marketing (in 2015)

e  Opportunities of Networking with CSA & PGS Groups around the world
3. Components of the Event

e Conference Plenaries & Breakout Sessions

e  Field Trips

e Farmers’ Market
4. Expected Guests /Speakers

e Representatives of local and central governments

e Representatives from CSA & PGS groups






5. Summary of Events

Date Contents Remarks
Oct 5™ (Wed) | Arrival of Foreigners
Oct 6™ (Thurs) | (Day 1) 2" International Organic Marketing Conference
Oct 7t (Fri) (Day 2) 2" International Organic Marketing Conference
- Closing Ceremony
Oct 8" (Sat) (Day 3) Field Trip
- Hansalim Consumers’ Day
- Depart for Seoul (Overnight stay)
Oct 9*" (Sun) Departure
6. Details of Conference
Oct 6, 2022 (Thursday) / Part 1 (Opening Ceremony)
Moderator: Jang Sang Jun (Projects Director, IFOAM-Organics Asia)
Time Details Remarks
09:30 Opening Remarks & Introduction of VIPs
09:35 Opening Ceremony

1. Message of Greetings by Karen Mapusua, President of IFOAM-

Organics International

2. Message of Congratulations by Kim Young Hwan, Governor of

Chungbuk Province

3. Group Photo




10:00 Break

Session 1: Plenary

Moderator: Shaikh Tanveer Hossain, Director of Strategy, IFOAM-Organics Asia

10:15 Keynote Speech
“Importance of CSA in Linking Farmers and Consumers”

By Elizabeth Henderson, CSA Pioneer, USA (video)

10:45 Presentation 1
“Principles of IFOAM PGS & Status around the World”

By Konrad Hauptfleisch, CEO of Starfish Organic, Germany

Session 2: Case Studies of CSA Around the World

Moderator: Tiatemjen Jamir (Founding Member, Young Organics Global Network)

11:15 Presenters:

1.“An inclusive food systems perspective on marketing: examples
from Sweden” by Jostein Hertwig, Global Alliance of Organic

Districts, Sweden
2.“Rareche Cilento: Linking Farmers and Consumers”
By Mario Di Bartolomeo, Cilento Bio-District, Italy

3. “Hansalim Participatory Certification - the relationship between

farmer and consumer within PGS”

By Lee Seung Giu, Hansalim Federation, Director of Quality Control

Division, South Korea

4. “Local Community Involvement in the Creation of New Food

Products”

By Lee Jeong Ju, Te-ran Agricultural Company, South Korea

13:00 Lunch

Session 3: Case Studies of PGS Around the World (1)




Moderator: Ryan Bestre (Asian Organic Youth Forum)

14:00

Presenters:

1.“The Implementation of PGS in the Philippines” By Vivencio

Mamaril, Bureau of Agriculture and Fisheries Standards, Philippines

2. “PGS Initiative In Malaysia” By Zarina, Ramli, Department of

Agriculture, Malaysia

3. “Reimagining PGS and Consumer Co-operatives as new age

economic structures to transform food systems in India”
By Vishalakshi Padmanabhan, PGS Organic Council of India, India

4. “The PGS Development in Vietnam” By Chien Tran Manh, PGS

Vietnam, Vietham

15:30

Break

16:00

5 . ”Supporting Social Enterprises and Responsible Businesses

through PGS” By Achala Samaradivakara, Good Market, Sri Lanka

6. “NGO-led PGS for Conservation” by Shu-Chuan Kuo, Tse-Xin

Organic Agriculture Foundation, Taiwan

7. "MASIPAG PGS for the Promotion of Organic Farming” Leo XL
Fuentes, INOFO, Philippines

17:30

Session wrapup

18:30

Official Conference Dinner

Oct 7*, 2022 (Friday)
Session 5: Best Practices of Organic Marketing

Li Feng, Co-President, Young Organics Global Network

09:00

Presentation 1

“Government Policies in Support to Companies for Organic

Marketing”

By Melody Guimary, Officer-in-Charge, Field Operations Division,




Department of Agriculture CARAGA Region, Philippines

09:30 Presentation 2
“The Carbon Neutral Standards”
By Jibing Zhang, Organic Food Development & Certification of China
10:00 Presentation 3
“The Story of Cold Mountain Organic Products” By Lanuakum
Imchen, CEO
10:30 Presentation 4
“An Organic Lifestyle Branding” - By Crystal Deng, CEO of Guangzhou
Crystal Garden Organic and Health Company Ltd
11:00 Presentation 5
“Women Initiatives to build Organic & Local Marketing Business:
Stories from Indonesia” By Emilia Setyowati, Indonesia Organic
Alliance, Indonesia
11:30 Presentation 6
“PGS: A good tool to build an Organic Village in Shizukuishi Town,
Japan” by Ryoichi Komiya, Organic Shizukuishi, Japan
12:00 Presentation 7
“Organic Marketing and Blockchain” By Prof Muhammad Rafiul
Huque, Jahangirnagar University
12:30 Lunch Break
Session 5: Ways Forward
Moderator: Konrad Hauptfleisch (CEO, Starfish Organic)
14:00 CSA & PGS - Synergies and Impacts (Fishbowl)

- Wallapa van Willenswaard, Board Member of URGENCI

- Mathew John (President, IFOAM-Organics Asia)

- 10 -




15:30 Session Wrapup & Break

Closing Ceremony

Moderator: Vic Anthony Joseph Fabre Tagupa (Chief Operating Officer, IFOAM-Organics
Asia)

16:00 Closing & Farewell Messages

16:30 Visit Expo

Oct 8%, 2022 (Saturday)

Organic Activities

09:30 Depart Hotel

11:00 Attend Hansalim Consumers’ Day Opening at the Expo, Interaction

with Hansalim Members

12:30 Lunch

14:30 Depart for Seoul (overnight stay)

-11 -




Message of Greetings

Karen Mapusua

President, IFOAM-Organics International

Governor Kim Young Hwan, Mayor Song In-hern, Distinguished guests from all over the world,

IFOAM members and partners, ladies and gentlemen,

Today is the Opening Ceremony of the 2" International Organic Marketing Conference. It will
be a 3-day conference, focusing on Community Supported Agriculture or CSA, Participatory

Guarantee Systems or PGS and Organic Entrepreneurship.

The 2" International Organic Marketing Conference is a follow up on the 1% International
Organic Marketing Conference in 2015, also held here during the 2015 Goesan Expo. For this
conference, we have invited more than 100 delegates, including foreign speakers who will give
presentations which will focus on opportunities of networking with CSA and PGS Groups from
around the world. The Conference will showcase the very best Practices of Organic Marketing
and Case Studies of PGS from around the four corners of the world and we have invited
distinguished speakers who have been involved with PGS and CSAs for the past several

decades.

A special day will be allotted to our delegates to participate at the Hansalim Consumers’ Day,
where they will see and hear first-hand the Hansalim Model that has fascinated everyone in
the organic community. In 2014, Hansalim bested hundreds of like-minded organization to
receive the One World Award Gold, an award given to individuals, projects and innovative
ideas that make the world a better and more just place thanks to their positive ecological,

economic and social impact.

IFOAM-Organics International stresses the importance of CSAs, PGS and Organic

Entrepreneurship towards the continuous development and mainstreaming of organic

- 12 -



agriculture worldwide. Directly connecting consumers and producers will shorten the supply
chain which would result to more profit to the producers, while guaranteeing transparent food
production to the consumers in a continuous and harmonious relationship built on trust. |
hope that this conference will enrich you with knowledge that you can apply to your own

respective communities.

I would like to thank the organizers of this event for once again bringing an event that binds

us all together in the organic community!

Gamsahamnidal!

- 13 -



Message of Congratulations

Kim Young Hwan, Governor of Chungbuk Province

To our distinguished guests, IFOAM Members and partners, \ /

Citizens of Chungbuk Province, Ladies and Gentlemen, )

It is with great pleasure that we are again hosting the 2™ \ | ) —
International Organic Marketing Conference here in Goesan ( \?“”{ | s
County. It was not very long time ago that we hosted the 1% -

International Organic Marketing Conference in in 2015. Since then, a lot of developments have

been made in the areas of organic marketing here in Goesan, in Asia, and around the world.

This conference will focus on local Community-Supported Agriculture or CSAs and
Participatory Guarantee Systems (PGS). We have invited speakers from all over the world who
have been part of the CSA and PGS groups for the last decades. They will be sharing the best
cases, practices, as well as challenges and implementation which have made their models

successful.

More than ever, there is a need to know where our food is coming from. By learning more
about CSAs and PGS, we will be able to link the producers and the consumers, so that they can
help one another and assure the integrity of the food at a reasonable price. This where we
start the local food systems which will ensure that what we are eating are the food that is safe

for everyone, without endangering the environment.

On behalf of Chungbuk Province, | hope that you will enjoy the sessions from the 2™

International Organic Marketing Conference.
May your takeaways from the Conference be proved fruitful in your own communities.

Gamsahamnidal!

- 14 -



Session 1: Plenary

Keynote Speech

“Importance of CSA in Linking Farmers and Consumers” By Elizabeth Henderson, CSA

Pioneer, USA (video)

CSA: Innovation and Solidarity among
Farmers and Mindful Eaters.

Elizabeth Henderson

- 15 -



New IFOAM -OI Vision

The broad adoption of truly
sustainable agriculture, value chains
and consumption in line with the
principles of organic agriculture

4 Principles of Organic Agriculture

1. Health: sustain and enhance the health of soil, plant,
animal, human and planet as one and indivisible.

2. Ecology: based on living ecological systems and
cycles, work with them, emulate them, and help
sustain them.

3. Fairness: build on relationships that ensure fairness
with regard to the common environment and life
opportunities.

4. Care: managed in a precautionary and responsible

manner to protect the health and well-being of current
and future generations and the environment.

- 16 -



Ten Principles of Teikei

Principle of mutual assistance
Principle of accepting the produce

Principle of mutual concession in the price
decision

Principle of deepening friendly relationships
Principle of self-distribution

Principle of democratic management
Principle of learning among each group

Principle of maintaining the appropriate group
scale

Principle of steady development

- 17 -
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CSA Innovation Network

“...communities and farms will partner with each
other to achieve food sovereignty- a way of
feeding ourselves that is under community
control and brings the best, most nutritious, and
culturally appropriate food to every member of
the community. For this reason, increasing
diversity and equity in the model is central to the
mission of the CSA Innovation Network, and
adopting an antiracist approach to the
development of the network is required to
achieve it.”

- 19 -
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Participatory Guarantee Systems

Nature et Pr

ogrés
An organic agriculture that respects humans,
animals, plants and the planet
An organic agriculture characterized by
biodiversity which alone is able to satisfy the
pleasure of flavors and to provide a guarantee of
health
An organic agriculture that preserves the rural
fabric and peasant’s calling giving it new value
An organic agriculture that supports peasant
know -how and peasant grown seed
An organic agriculture that is ethical, rigorous,
and free of complicity in the neoliberal market
economy

- 23 -
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Presentation 1

“Principles of IFOAM PGS & Status around the World” By Konrad Hauptfleisch, CEO of

Starfish Organic, Germany

£\
Starfish

Participatory Guarantee Systems (PGS):

Principles and recent global developments

Konrad Hauptfleisch, Starfish Organic — Goesan, October 2022

ORGANIC
BUSINESS
X LEADERSHIP
=~ ACADEMY

Main points:

* Why a guarantee system for Organic Agriculture?

* PGS concept and the work of IFOAM Organics International
* Peer review: the core of PGS

* PGS development and ecent figures

* Strengths and challenges of PGS

ORGANICS

7] 3
starfish OpL>

ooooooo
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What is organic
agriculture?

oA b
Starfish
Beaamic

* “Organic agriculture is a production system that
sustains the health of soils, ecosystems and
people.

It relies on ecological processes, biodiversity
and cycles adapted to local conditions, rather
than the use of inputs with adverse effects.

Organic agriculture combines tradition,
innovation and science to benefit the shared
environment and promote fair relationships and
a good quality of life for all involved.”

(Definition of organic agriculture- IFOAM, 2008)

The full diversity of
organic agriculture

# b
Starfish
aRaAmic

“The term “ organic agriculture” is often taken to
mean only certified organic. Organic goes far beyond
this narrow definition; IFOAM embraces the
worldwide adoption of organic agriculture in its full
diversity, including various forms of non-certified
organic agriculture.

We regard any system that uses organic methods, and
is based on the Principles of Organic Agriculture, as
‘organic agriculture’ and any farmer practicing such a
system an ‘organic farmer.” Organic agriculture
benefits farmers and society, well beyond the market
place”

— IFOAM-Organics International Position Paper,
2017 (edited for brevity)

- 32 -




Why Organic Agriculture?

Organic agriculture is practiced for many reasons:

* Food and Nutrition Security
* Health

* Climate change

* Biodiversity

* Soils

* Sustainable development

* Strengthening livelihoods

None of these require organic assurance!
Only when we get to the market, does verification of organic integrity become an issue.

No market - no organic guarantee needed

A\
starfish OpL®>
EAARE

Why do we need a guarantee system for
Organic Agriculture?

The consumer requests assurance that products are healthy and
environmentally sound organic products, often willing fo pay a higher
price for them.

The farmer produces according to defined organic standards and can
serve the consumer's needs and sell products often at a higher price.

# b
Starfish ogLPk
aRaAmic
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What is a PGS?

A guarantee system, composed of:

e Standards,
e \Verification of conformity,
e Andalogo

Participatory Guarantee Systems (PGS) are locally focused quality assurance
systems. They certify producers based on active participation of stakeholders and are
built on a foundation of trust, social networks and knowledge exchange.

(Definition IFOAM - Organics International 2008)

A\
starfish OpL>

-------

Logos used by PGS initiatives around the
world...
5%
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IFOAM - Organics International definition:

“Participatory Guarantee Systems (PGS) are locally -focused quality
assurance systems.
They certifv producers based on active participation of stakeholders
and are built on a foundation of trust, social networks, and
knowledge exchange.“

Adopted by IFOAM- Organics International in 2008.

f N\
starfish OpL®>
EAARE

International workshop on
alternative certification:
Torres, Brazil, 2004

“PGS” Existed before it had a
name!

* | was developed by people in
their own context, for their own
needs.

High level of organic awareness

Spirit of collaboration and trust

* IFOAM supported and promoted
PGS since Torres

- 35 -



Participatory Guarantee Systems (PGS)

The work of IFOAM - Organics International

* Support development of PGS as alternative and complementary tool to
third-party certification.

* Advocate for the support and recognition of PGS by governments.
*  Compile and publish global data about PGS initiatives.

* Provide support services, facilitation and capacitpuilding for
PGS development and implementation.

* Operate the Official IFOAM PGS Recognition program.

IF@AM

ORGANICS
INTERNATIONAL
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Participatory Guarantee Systems (PGS): the essence

Stakeholder participation is key!

All participate in:

* Shaping and selection of standards

* Designing the procedures

* Verification process, peer reviews

* Decision making

Participatory Guarantee Systems (PGS): the core

Verification process: Peer Review

Every producer is visited a least once a year for a peer review.

The peer review team is composed at least of:
* another producer from the PGS(a peer)
* aconsumer/buyer representative

¥ <
The peer review is based on: “r? ——— % \_E
* Observations from the field “ I

*  Q&A with the producer
* Review of documents/receipts

- 37 -




Complementary: different producers in different situations need
different solutions

Participatory Guarantee Systems (PGS)

PGS Development

Existed before 3¢ party certification

Developed independently in different :
countries (Brazil, France, India, New Zealand

2004: International Workshop on Alternative
Certification - conceptualization, recognition

Since 2004 steady growth in number of
initiatives, certified farmers, etc.

Growing interest beyond the organic sector
(participatory approaches)

- 38 -




Participatory Guarantee Systems (PGS)

Objectives of peer review

*  Monitor the implementation of standards.
* Gather evidence of compliance (or norcompliance).

*  Make a decision on who can be certified.

* Learn about the practices adopted by the producers.
Accompany the producer in a process of improvement of the practices.

* Exchange experiences and build capacity for all!

-> This is an exchange that goes beyond monitoring and control

2. PGS development worldwide

-39 -




Current Status of PGS worldwide

Farmers involved in PGS

M - 5000
W 1000 - 5000
[ 500 - 1000 - \ \ ]
|| 100-500 5 = P4
[ ] <00 5 el .

g Source: IFOAM - Organics International
[ Mo data PGSsurvey 2019
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*«  Around1'244'239mallholderare benefiting from the system and 1'205'058re already certified

. 242 PGS initiatives exist worldwide of which 63 are under development and 179 are fully operational,

*  SouthEast Asia (India), Latin America and Afeitle regions with the highest level of PGS
development

Participatory Guarantee Systems (PGS)

Global level

To date, we have recorded in our PGS databas®42 PGS initiatives in 78 countries, with
at least 1,244,239 producers involved and 1,205,050 producers certified. It is estimated
that these producersmanage 915,997 hectares of land.
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The growth of PGS producers

Development of PGS-certified producers

worldwide
Source: IFOAM — Organics International 2020
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Participatory Guarantee Systems (PGS)

PGS for export?

e Organic certification requirements are different in each market
(country/region)

* In non regulated markets (i.e. no organic regulation or no specific laws for
organic claims) any guarantee system can exist

* There are nearly 100 countries now regulating organic agriculture

e Only 15 countries include PGS in their regulation

Local focus: direct relations and participation

Differences between Third-party and PGS certification:

Professional Voluntary to professional
Independent from stakeholders Participatory (stakeholder involvement)
In accordance with international norms Following general international principles

but locally adapted

Gives access to international markets (with | Access mostly to local, regional or
right channels) unregulated markets

Normal guarantee system in government Often not recognized by governments
organic regulations

Deals only with certification Combines with other functions, e.g.
capacity building, marketing, etc.

—42 -




PGS is not Group Certification!

Participatory Guarantee Systems (PGS)

Strengths of PGS

* Suitable certification for small producers
* Facilitate market access

*  Promote ownership and responsibility (empowerment)
* Allow for continuous learning and community development
* Favour diversified production systems

* Builds on long term producefconsumer relationships

—43 -



Participatory Guarantee Systems (PGS)

Challenges of PGS

* High degree of dedication / voluntary engagement
* Long-term investment in capacity building

*  Complex social organization

* Lack of government recognition in some countries

* Less applicable for long distance/anonymous marketing

PGS develops well where:

e Local market demandfor organic products exists or is developing.
* Local supplierswith the capacity—and will - to produce organically.
* The consumers require an organic guarantee, and

* thefarmersneed an affordable way to furnish it.

* A culture of collaboration and trust is apparent.

* All of the above in a local and short value/supply chain.

PGS is a social process and a labour of love.

Without a love for the soil and love for your neighbour, it will not flourish.

# b
Starfish
aRaAmic

28
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A parting
thought:

farmer is responsible for the
f the consumer—and, in turn,
onsumer is responsible for

Y
Starfish

It was great to be here!

konrad@starfishorganic.com

N
& . ORGANIC
~ BUSINESS
£\ \s LEADERSHIP

= acapemy
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Session 2: Case Studies of CSA Around the World

1. “Aninclusive food systems perspective on marketing: examples from Sweden” by Jostein

Hertwig, Global Alliance of Organic Districts, Sweden

) a6
FREC 2022 IFOAM-Goesan IFRAM (ML)

CHINGCHEONCRU 20 Intarnations! Organic EXPO s ter

2ND INTERNATIONAL ORGANIC MARKETING CONFERENCE

FOCUSING ON COMMUNITY SUPPORTED AGRICULTURE, PARTICIPATORY GUARA NTEE SYSTEMS & OR
GANIC ENTREPRENEURSHIP

“An inclusive food systems perspective on marketing examples from Sweden”

Jostein Hertwig
Executive Director of Global Alliance for Organic Districts
https://gaod.online/

Coordinator Unites Nations Co initiative the Organic Food System Programme
organicfoodsystem.net
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GUIDING OUR WORK ALSO IN MARKETING

Principle of

HEALTH

Organic Agriculture should sustain
and enhance the health of soil, plant,
animal, human and planet as one
and indivisible.

Principle of

FAIRNESS

Organic Agriculture should build on
relationships that ensure fairness with
regard to the common environment
and life opportunities.

Principle of

ECOLOGY

Organic Agriculture should be based
on living ecological systems and cycles,
work with them, emulate them and
help sustain them.

Principle of

CARE

Organic Agriculture should be managed
in a precautionary and responsible
manner to protect the health and
well-being of current and future
generations and the environment.

AND ECOLOGICAL ECONOMY

Image of man

Practice

System



THET/GOALS >  ACTION >  NEWS >  RESOURCES >  SCHOOLS ~

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

Sustainable Food Systems

The Sustainable Food Systems (SFS) Programme of the 10-Year Framework for Programmes on Sustainable
Consumption and Production Pattéims (10YFP) is a global multi-stakeholder partnership to accelerate the
shiff towards more sustainable food systems.

SUSTAINABLE FOOD SYSTEMS

“a food system that delivers food security
and nutrition for all in such a way that the
economic, social, and environmental bases
to generate food security and nutrition for
future generations are not compromised”
(HLPE 2014).

One planet | Sustainable UN @
eat with care Food Systems eavEDiact
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o \ c‘,mmunlly Resuie,,@ / &
""‘o,,

o
\* e,
N o,

@’“& The Food System

‘j'{\ Education | Regulation | Policy | Research | Markets <
g s
< . Direct Market Supply Chain "QB

| X |
Pre-Production Farming 7%* Consumption
n

Indigenous
Harves! it

e,

\
D sysrems THINKNG

Organic Districts

Local Food for Local Marketswith
the common concept of "Diet for a

Creen Planet”
hitps://dietforagreenplanet.se/en/

— 49 -



@ BERAS

Jérna/Sédertilje
Ekologiskt kretsloppssamhélle

Davidsta gird
Elghammar gard
Molstabergs siteri
Nibble gard/Silvaskog AB
Norra Stene

Onsberga

Skilleby - Skiive - Yttereneby gird

Sorbro

Uppmall d

Nibble handelstradgard

Skilleby tradgsrd

Skillebyholm tridgard

Skave tradgird

Dina 2000 m*

Under Tallarna

Biodlama Schneider

Lugnets Bigardar

Almviks gird

Charlottendals gard

Biodynamiska Produkter/Ekolidan

Jirna Mejeri

Jaena vedugnsbager

Kbkstridgarden

Morkslamm

Saits Kvarn

Abbes Livs & Restaurang

Caop Konsum, Holo

Coop Konsum, Jarna

Devilda

ICA Kdpeenter Jarna

\dala Café & Lanthandel

feko Halsokost

Salta Butik & Kafé

|| Eneskolan

| Eurest Stadshusrestaurangen
Halaskolan

Jiena Kafé

1arna Naturbruksgymaasium

Kalifors kék

Teckenforklaring - symbols

Konditori Lilla Marang

Ljungbackens Vardshus.

Maria Nyckelpiga

Mariaskolan

Mikaelgrden

Saga forskola

It By

Skive Lunch, Skive Kafé

kskolan

Tunabergs gruppboende
Vidarkliniken
Vardinge By folkhégskola

Asgatan 2 Kafé
Orjanskolan

Avloppi kretslopp
Biodynamiska Foreningen
Demeter Sverige
Ekobanken

Féreningen SOFIA

Gréna Kusten

Gula Villan

Initiativ Narodlat

INFF Jarna Nya Fore-
tagarforening

Jama kommundel
Klockargirden
Kulturcentrum Jarna
Kulturforum/Hotell &
konferens

Kulturhuset

Stavbofjardens vattenrad
Stift, Biodyn, Forskningsinst,
Tridghrdsparken Viterama
Virbela Ateljé

Weleda lager + butik

¥IP Youth Initiative Program

Ekologisk  Ekologisk  Producent

kretslopps-  kretslopps-

gard tradgard

Maltids-
Distributor  verk-  Kultur/
samhet Turism

Ecological
Recycling Producer  Distibutor  Cateri Culture/
Agricuure  997den " fourism
fERAform

A HOLISTIC APPROACH IS APPLIED IN
SWEDEN

Community Supported Agriculture (CSA)

and with the understanding also of

Agriculture Supporting Community (ASC)
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Other ERA farms

Consumers

Sale & distribution

Processing

Ecological
Recycling
Agriculture

sjesajoum

Bakeries

w
g
£
8
k]
c
5
=

Restaurants

Organic marketing is based on an understanding and
a mindset that fakes into account relationships,
cocreation and the principles of Health- Ecology-
Fairness and Care
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With our marketing
we can be a part
of the solution
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THANK YOU FOR YOUR ATTENTION

Jostein Hertwig

Attorney atf Law

HFSP [G] A]o)D) @ BERAS International
34 F000 S Ew Prcomment: ‘,‘ = ,..’
@rre|
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2. “Hansalim Participatory Certification - the relationship between farmer and consumer
within PGS” By Lee Seung Giu, Hansalim Federation, Director of Quality Control Division,

South Korea

Currently, we are working
with the UNCTAD Empretec
program to develop a better
sustainable organic value _
chain in Nagaland, with A
support from IDAN N

(Investment Development
Authority of Nagaland) and
other development Banks
and Agencies like SIDBI,
NABARD etc.

Why PGS could be well estsablished
in Hansalim

+ Similarities between Hansalim and Principles of Organic Agriculture
+ Similarities between Hansalim's operating method and PGS Principles

* Activity photos

2022'd A4 HA| |75 HPAA

o H

2nd International Organic Marketing Conference
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Hansalim and Principles of Organic Agriculture

HAN SALIM HANSALIM Princiles of Organic Agriculture

. =71=2 40 21%]
of 1 Akl - =
i 20

Health Ecology

o
Big, one, To give All the living
entire, life, live things live |
togerther, i together, give |2l Miche] 2ol
life universe ! life togetherj ! off CHEH 242

2022 M MA R7|5 MAAA

o H

2nd International Organic Marketing Conference

Similarities between Hansalim and PGS

Table Salim

PGS Basic Elements

Agriculture Salim 1. A Shared Vision

Ea e DRL it b LR s

2. Participation
Earth and Life Salim

A S 2 AT A
ol che] =5 47 HE

3. Transparancy

4. Trust

Life Movement, Cooperative, Mutual tryst

. ) o ) 5. Horizontality
Direct transaction, Communication, Comniitee,

Producer/Consumer member/Staff 6. Learning Process

20223 J|H MAH |75 HAAx

o H

- 55 -



Hansalim-PGS and Overseas PGS Activities

national Organic M

Poa oty 50 5, b G g AP i
- &3 : PGS guideline

Hansalim-PGS and Overseas PGS Activities
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Hansalim-PGS

Farmer and Consumer
together

For sustainable productio
Based on process

Hansalim-PGS Operation

. Overview of Hansalim-PGS

. Main Steps: Autonomous Maganement / Check
. Key points for Community Deliberation

. Current status (2022)

. Assessment and Task

U A W W N =

. Mid-term Development Direction

2022'A I HAH| R7|5 MAAA

AL

L

2nd International Organic Marketing Conference

1. Overview of Hansalim- PGS

HedglE, ol A TR U

= 3. Autonomous Check
1. Apply Cemn 2. Autonomous Management
,done by far% i
PRl onere] M AL WIS B S s
M TR e O e S BN M AP B

MBS e W HE 29 U 25N 4 B o
=5 T SHe WP T

A5, A
5. Follovu UZSR@Eement

SR SV T SO TN B S B aia) SRR A R el R W SR P
g R e R AR 1R e ST O S W RNOE AL S S sl
i CHEtgy SN

-ii‘*'.-\ %gﬁ g

b

20223 DM HAH R71E5 HARA=E
8

2nd International Organic Marketing Conference
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2. Main Steps : Autonomous Management and Autonomous Check

1. Autonomous Management: Production management implemented by farmers and
communities from the production stage of goods to shipment.
Farmer is in charge of and is responsible for the production.

- Compliance with self-reliance standards and community self-regulation

- Participation in regular meetings, community site inspection, training, etc.

- Giving the community responsibility for production management:

2. Autonomous Check including improvement, disposition, and disciplinary action when violated.

Evaluating whether the Autonomous Management is operating properly.

- Participation of members; staffs; farmers from other regions who have
completed a certain level of education

- Pre-review, community management status, sample farm inspection,

comprehensive discussion

. . WA M7 97]s Aeldax
- Mutual Understanding.nformation exchangztg,zles1 SR =

3. Key points for Community Deliberation

CONTENTS NOTE

1. Is the community have the person in charge as well

as the production manager? 1. Compliance with

2. Is it hold regular meetings? Hansalim-PGS
standards

3. Is it do the site inspection in community level? 2. Appropriate

reasons for

4. Are all the farmers trained? exceptions. If

. . - appropriate, review
5. Is it manage major management matters(failings)? P
the accreditation.

6. Is the Autonomous Check done properly?

20223 J|H MAH |75 MAAx

]

2nd International Organic Marketing Conference

N

0
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4. Current Status (2022)

2018 2019
Category . . 2020 2021 2022[target] Note
_pilot _pilot
No. of Community 4 16 28 52 55 [67]
No. of Farmer 77 273 434 801 935 [1,000]
Farmer 4 16 14 21 49
inspector| COTSUME | 3 21 24 33 75
member
Staff 2 3 4 4 4
Approved (case) 4 16 283) | 52(1) 55(1) 0 mejg;fo"v’;‘f‘“""a'
Not Approved - - - 1 3
Individual Farmers
(low-pesticide fruits) 13 21 7 20221 |34 HA| R7|= AAAA T
2nd International Organic Marketing Conference — S

5. Assessment and Task

» Postive Assessment

- Strengthening production site information sharing and communication, mutual recognition and

support

- Suggestion of systematic management plan, failings management, show strengths and weaknesses of

each community, etc.

- Positive feedback from most of the participants

- Complementary measures for the national certification system (renewal period, land ownership,

remedy for unavoidable matters, etc.)

+ Tasks for Improvement

- A burden on overlapped certification

- Difference in management capabilities by production areas
- Lack of publicity for consumer members

- Strong 'Safety'— centered aWareness 2nd international Organic Marketing Conference
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6. Mid-term Development Direction

@ Extend to the entire production community

Reduce burden on production sites such as document simplification and overlapped certification

®

® Enhancing the members participation
- Expanding the local deliberation committee, inspectors, strengthening education, and strengthening public

relations such as product labeling

@ Finding “Special Action Plan”
- A system that can check environmental value activities

- A way to show efforts of production areas with various activities and characteristics identified in the process

® Expansion of cooperative relationships with external organization : Expanding solidarity with other

organizations, and expanding cooperation with domestic and fo@w organizations

d International Organic Marketing Confer S, §

2022 M HA f7)5 MHPAAZ
13

Features of
Hansalim-PGS

« Based on the sophisticated participation system of

farmers, consumers and staffs
* Based on a strong production communities
* Focus on changing the behavior of consumer members

20223 J|H MAH |75 MAAx

= h
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Based on the sophisticated participation system

of farmers, consumers and staffs

Autonomous Standards and

=i—l-+.i‘~ Autonomous Standards Committee l :

Participation of consumer members
in production planning meeting
(Agricultural Products Committee)

2nd International Organic Marketing Conference

Based on the sophisticated participation system

E’.‘f,f?ﬁm?.r&« consumers and staffs

Hansalim Seoul Consumers’ Cooperative Policy Discussion
BOD members (circled ones are farmers)

€. E-_ B0

Organizing consumer coop’s Board with farmers

2nd International Organic Marketing Conference
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1. Based on the sophisticated participation system

of farmers, consumers and staffs

Certification Deliberation Autonomous Check

2nd International Organic Marketing Conference

2. Based on a strong production communities

In Hansalim Producer’s
Association,
there are 18 regional
Ape snL e councils,
J%E JFPEA%E 1 processing production
%}%}qq Eiéli& 'ﬁﬂg‘g"xﬁ iJ“EJL‘Eh association,
A i And 123 production

3 4139 s
communities.

Producer’s BOD / Secretariat / Regional System

Production organization distributed nationalwide
2022 3|4 MA |75 HAAA

5 W

2nd International Organic Marketing Conference
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2. Based on a strong production communities
*Field Inspection- Sharing farming technique
i . L -’ i P D .7-::,‘.‘

e

Joint purchase /
management of
gl farming material

t s L]
¥

Work with local citizen

ternational Organic Marketing Confd

- 63 -



3. Focus on changing the behavior of consumer members

Public relations with members at the store

s g ¥~

Consumer member targeted education

2022'd A4 HA| |75 MPAAE

2nd International Organic Marketing Conference o y
Various studies and activities about Hansalim-PGS involved members
20121 0lolot !
;lagﬂl * Understand
] -'I HansalirP GS!
* Take the quiz!
L] - ke che.
Study
meetings and
follow- up
activities , y

S rmnsumers and staffs. (O,
HansalifGS is a procamsefited inspection (O, X)

3. How many levels does HarB&Bnhave?
1B BB 0 ARTH SATL LHITHE BTk 0, 1)

2 Phatdl A0 82 I EL0 B0, 0
3. BHUY BUMIE 0135 B @ 002 LR LR?

20223 J|H MAH |75 MAAx

S

2nd International Organic Marketing Conference
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3. Focus on changing the behavior of consumer members

100000004 = "

Hansalim-PGS | FRANE ZHO0| =
Members study by themselves ~EEHAAR SRS

Study
meetings and
follow- up
activities
2022'd A4 HA| |75 MPAAE
2nd International Organic Marketing Conference 23
HansalimPGS )
HansalimPGS
HansalirPGS

is bridging farmers and consumers. For a Better Tomorrow

Participating Together

Consumers who support life-agriculture,
Respect the diversity and characteristics
of the production community -

Are with Hansalim -PGS.

20223 3M HA f7)5 HPALE
2nd International Organic Marketing Conference 24
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Q : What should be done for farmers who want to

continue Hansalim agriculture and organic farming?

A certification or guarantee system
that works for Hansalim farmers to continue organic farming.

Let’s keep find the way!

" PGS is an ideal look.
Because inspectorsand farmers can grow together.”

The mission of Hansalim-PGS

“Make Consumer Trust Farmer.”

20220 2| ¢ HA 7715 HYHLE
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3. “Local Community Involvement in the Creation of New Food Products” By Lee Jeong Ju,

Te-ran Agricultural Company, South Korea

2022.10.
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Session 3: Case Studies of PGS Around the World (1)

1.“The Implementation of PGS in the Philippines” By Vivencio Mamaril, Bureau of

Agriculture and Fisheries Standards, Philippines

ORGANIC
AGRICULTURE
IN THE
PHILIPPINES

Background, Processes, Accomplishments, Updates & Waé\
Forward

*i,\n)ng,,
VIVENCIO R. MAMARIL, PhD
_\ Director IV
\
’%“" Bureau of Agriculture and Fisheries
Standards

[

Background

Two ways to get organic certification

Process: Journey to Certification & Accreditation
under PGS

OUTLINE

G R

BAFS Accomplishments on PGS

Challenges

/" Updates & Ways Forward
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Background

2012
« Establishment of the National
2010 grganlc A?r;:;:t;rgolj?gram
200 3 ocument ( - )
Promulgation of the » Formation of the ASEAN
Adoption of the first Organic Agriculture Act of Special Task Forceto initiate
version of the 2010 (Republic Act No. the development of the ASEAN
Philippine National 10068), recognizing only Standard for Organic
Standards for third -party certified Agriculture and the Strategic
Organic Agriculture products allowed to be Plan of Action; the Special
(PNS/BAFPS labeled and sold as Task Force was Chaired by the
07:2003) organic Philippines, through DABAFS
2003 2010 2012

Background
2016

» Revision of the PNS for
Organic Agriculture to be
aligned with the ASOA

» Establishment of the ASEAN
Experts Working Group for

Organic Agriculture (EWGOA)
2014 to promote the 2017
Finalization and implementation and adoption Alignment of ASEAN
approval of the of the ASOA; Chaired by Member States’
ASEAN Standard for Philippines from 2018-2021 National Standards
Organic Agriculture with the ASOA (on -
(ASOA) going)
2014 2016 2017
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Background

2

018

Development of the
ASEAN Guide on Organic
Certification (AGOC) by
the EWGOA

* Establishment of the

National Organic
Agriculture Program
Document (2017 -2023)

¢

2018

2020

Promulgation of the
Amendment to the Organic
Agriculture Act 02010
(Republic Act No. 11511),
recognizing the
Participatory Guarantee
System (PGS)

¢

2020

TWO WAYS TO GET

ORGANIC

CERTIFICATION: THE
PHILIPPINE SETTING

- 80 -
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TWO WAYS TO GET ORGANIC

CERTIFICATION
(The Philippine Setting)

Pathway 1 7
(] -
TP-OCB / Inspect., Ordanic
& r
é&aﬂ 9"6%% certifies P o9 ’ ﬁ
F31072%
. produce
.\\}7’\?_\/%- accredits & supp|y [||.|||||m|l market H .
l,m\ .’ retailer
BAFS
Pathway2 \pGs.0CB Farme
Peer memb
er
reviews
& certifies

Bddsf ejuf e Ui jse. Qbsuz
P shbojd!Df sygzjoh!Cpejf't

)bt Ipg27!Tfqufn cfs!3133*

» o

occP ~

PDDQ.Jot qf duipoboe IDf syndbujpo! DpowpniVojpo!Qi joygqjoft -Jod/)DVQJI*

Tf swdft -Jod/!)P DDQJDTJ*

-81-

consumer



. Op/!pgDfsynfe!
. 1 Pqfsbpst

Df synfe!
Pshbojd!

Pqfsbwpst lvoef's!
Third. Party

Certification 9 6 _ UpwriGbsn Bsfb!
Scheme . yjoli fdwbsf't *

(as of 6 September 2022)

THE PROCESS:
JOURNEY TO
CERTIFICATION
&
ACCREDITATION
OF CORE PGS
GROUPS

-82 -



The Three Stages towards Accreditation

Accreditation
(DA-BAFS)

Certification
(Inspection) e

4

Pre- (DA-BAFS)

inspection e
e (Technical

Assistance)

(DA-BAFS) DA-BAFS- Department of Agriculture-Bureau
of Agriculture and Fisheries Standards

The Three Stages towards Accreditation

2/ Qsf.jot qfduypolcz!EBCBGI @ Ufdi ojdbribt t jt bodf lup !If ot vsf lui bulgbsn f'st Ibsf Isfbe zlgps
df syndbupo/!Ui jt lit Ipquipobric vulbe wboubhfpvt lgpshu £
gbsn fst lcfdbvt flpghi flsfdpn n foebupot Ipoli px lwp
dpn qmlx jui i £!QOT!gs!P shbojd!Bhsjdvnwst/

3/ Jot qf dypo!gps!Df syndbypo! | Jot qf dupo!gps!Df syndbupoljt lepoflwle fuf sn jof lu f!fiwf e

cz!EB.CBGT pgdpn qubodf!pghi f!gbsn fst x ju lu f!QOT!gs!Pshbojd
Bhsjdvwsf /Ui jt 'sf't vit 'p ljt t vbodf Ip gQbsuydjqbupsz
P shbojd!Df sundbuf tup !gbsn fst Iboe lqsfsfr vit juf Iqsjpstp
Bddsfejubupo/

4/ Bddsfejubypo! Bttfttn fou)Py df!' Xjuftt Bvejut ¥gps!Bddst e jubupo

)Bttfttn fou ¥cz!EBCBGI' wlefufsn jof i f!dpn qfufodf!boe Ibejjez!pgh f!dpsf !QHT
hspvq!wp !df sygzui fjslgbsn fsn fn cfst/!Uijt Isft vt lup
jt t vbodf pgBddsf e jubujp o IDf syndbuf lup !dpsf IQHThspvq/
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ACCOMPLISHMENTS

ON PGS

(As of 16 September 2022)

The Three Stages towards Accreditation

)jolovn cfst bt Ipg27!Tfqufn cfs!3133*

TUBHF!2 TUBHF!3

Df syndbupo!)Jot qf dypo*

Qst. Jot af dypo 6 )pvulpe!36*Dpsf
36 Dpsf!QHT!Hspvqt QHT'hspvqt ljot qf dufe
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QI IMQQJOFT!QHT!VQEBUEF! )bt 1pg27!Tf quen cfsi3133*

Number of PGS
Group Assisted*

Number of
Farmers Pre-

Number of
Farmers

Number of
Farmers Certified

Number of Groups
Accredited

36 -

inspected

263

Inspected

»36 21

by BAFS

2

2/ Uverthz Pshbojd!Chsn joh!
Qsbdyupofst!
BhsjdvmvsbriDppq!
JUPAB.Dppq*

Tibwt ;21 !Gbsn fst bsf !t ynh
jo.qsphsfttipgu fis

dpn qubodflc fegpsflitt vbodf
p2Qbsidjqbwp sz P shbojd!

Df syn dbuf YQP D*

Tibwt ;JUP GQB.Dppq!x juie !
wit jufe p !di £dl i fs!
dfsyndbup o bdywjuft

36

263
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Tqf djbriQspevdu
)Nvtisppn *
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Pshbojd! Dipapesains

(bsn fs!

Qsbdyupofst !
voefs!QHT

P shbojd
Brvbdviwsf
Qspevdupo Bojn biifspevdypoljodmejoh!Cff1 f fqjoh

B 5&

UPQ!3 NPTUDPNNPO!OPO .DP N QMBODFT!GP VOE
XJUI 'UI FIQOTOCBGI07;2016 3P SHBOJD!BHS IDVMUVS F

Records-ldocumentation and Crop and special product Choice of crops and varieties
accounts provide traceability conversion require ments
and made available to authority
(BAFS)

22: 0073 2170973 : 80973

)25 &* )23 &* )22 &*
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Njojn vn lovn cfslpgqspwt jpot IpglQOT!loffe!
w!cf!dpn qufelcz!t dpqfpgqspevdupo

Crop Production

Animal Production

Integration of Crop ' !Animal

56

71

211

Boovbri 1Qf sfoojbnDspqt
jodmejohn vtisppn !' li fsct

Mwf't wpdl boe lqpvimsz!
fydmejoh!lcfflffqjoh

Dpn cjobupo!pgdspqt Iboe!
gwft updl

v Dpowfst jpo!sfr vjsfn fout !
)8*

v/ Njojn vn !Isfr vjsfn fout !
gps!dspqlgspe vdypo!)37*

v Njojn vn Isfr vjsfn fou !
gs't qf djbrgspe vdu 1)8*

v Dpowfst jpolsfr vjsfn fout !
)6*

v Njojn vn !sfrvjsfn fout
gpslbojn brigspevdypo!)61*

v' sbdfbc jjw!boe!
Sfdpsel ffqjoh!)6*

v' Dpowfst jpo!sfr vjsfn fout !
)23*

v Njojn vn !sfrvjsfn fou
gps!dspq-t qf djbrigspe vdut -
boe !bojn bilgspe vdypo!
)94 *

v Wsbdfbejjz!boe !
sfdpsel ffqjoh!)6*

v sbdfbcjmz!boe!
sfdpsel ffqjoh!)6*

QSPQPTFE!TP WUIP OT!UP IDPNN P O!OP O . DP N QMBODFT

Top Non-compliances

Root Cause

Proposed Interventions

Records and Documentation
(Traceability and
Recordkeeping)

Limited skills and
resources to update and
keep records and
documentations

Conduct of training on recordkeeping through
ATTand DA-RFO

Created templates for easy monitoring and
recordkeeping ofall the daily activities being
done (BAFS)

Attestation that farms have not
been applied with prohibited

Limited or lack of
awareness on the

Secure attestation from Barangay or
Municipal Office relative to non application of

inputs requirements prohibited inputs
(Conversion Requirements)
Use oftreated seeds, no Unavailability of organic * Availability of real time inventory of organic

was hing protocol, no records
and documentation for own
produced seeds

(Choice of Crops and Varieties)

seeds in the area.

Limited or lack of
awareness on
documentation and
recording for seed
production

seeds at BPL, RFO and NOAP websites.
Organic seed production as part of the PGS
training modules.

Establishment of organic seeds centers in the
LGU (BPIis finalizing the Guidelines for
Assistance in Establishing Local Seed
Centers)

Provision of training and templates on
recordkeeping to PGS groups

- 87 -




QI IMQQOFT!O!BDUIP O
)Qsf . Jot qf dupo™

(19-21 July 2022)

PHILIPPNES IN ACTION
Yinspection*
RN A

Inspection to the one of the farmer-
members

(29-31 March 2022)

(16-18 August 2022)
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QI IMQQOFT!O!BDUIJP OY)Jot qf dypo*

(16-18 August 2022) (17-19 May 2022)

PHILIPPNES IN ACTION )Accreditation™®

Py df IBveju

(19-21 April 2022)
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PHILIPPNES IN ACTION
)JAccreditation™
TR 5 Sie

(Witness Audit | 19- 21 April 2022)

CBGI'JO!BDUJP O!)Bddsf e jbypo*
J Regulations with a Heart”

Xjuwfttjohtu f!
jot qf dypo!pghu f Uvcihz
Pshbojd!Gosn joh!
Qsbdyypof st 'Bhsjdviwsbrh
Dppqf sbywf )UP GOB.
Dppg*Qf fs!ISfwfx fsthup!
ju!gbsn fsn fn cfs

(1921 April 2022)
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CHALLENGE
S

Challenges

Qbsydvrhst

Sfn bslt

Gvoe Bmpdbupo

Gps!Z!3133pom!Qi q911-1111H)25-111!VTE*
brpdbuf e !gps!bduywuyf t !sf iwboulup !P shbojd
Bhsjdviwsf !ISfhvihypot )gps!Tubhf 12 p 14 *<

Nboqpx fs!Sftpvsdft

Ui f'sf Ibsf Ipom!8 luf di ojdbrig f st poofrx psl joh!po
QHT!dpwf sjoh!u f!x i prh!ldpvouwsz

Tbef w-!Qf bdf !' Psef's

* Obuwsbrdbrhn juf't )uzqi ppot !boe!fbsui r vbl f't
sft vigohwp lhoet geft lboelspdl t geft *<

* Pddvssfodf Ipgjot vshfodjf't Of odpvoufs!t juf't !
of bslu f lqspevdupo!bsfbt It velf dulgps!
jot qf dupo

I fbmi

DPWE.2: IQboefn jd<Tdi jt upt pn jbtjt
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UPDATES &
WAYS
FORWARD

WAYS FORWARD 3133

Bdyjwjw

2/ Gobmgybupo!pgu f'Dbbmhvf pgTbodupot wplcfivt felez!IQHT!Hspvqt ljo!
jn qpt joh!t bodupot lup i fjslopodpn qgboulgbsn fsn fn cfst

3/ Gobi¥buypo!pgu f!Sfdpsel ffqjoh!Un qrhuft lboe Hvje f !gps!Stdpsejohljo!
P shbojd!Bhsjdvmwsf

4/ Dpouovpvt IDpoe vdulpgQsfjot qf dupo!)Qspwt jpo!pgUfdi ojdbiiBt t jt bodf lup
dpsfIQHT!hspvqt *

5/ DpoevdulpgDbqbc jjz!Cvjmjoh up jodsf bt f!dpn qfuf ouli vn bolsft pvsdf!pg
CBGTI'x psl joh!po!QHT!Uf di 0jdbriBt t jt bodf boe ISfhvihypot
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Department of Agriculture
BUREAU OF AGRICULTURE
AND FISHERIES S'I_'ANDARDS

JULITTLY

@ bafs@da.gov.p www.bafs.da.gov.ph ® (+632) 8273-2474 loc.
h

3303

@ fb.com/da.bafs instagram.convda.bafs @ twitter.com/official_dabafs
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2. “PGS Initiative In Malaysia” By Zarina, Ramli, Department of Agriculture, Malaysia

2022 IFOAM-Goesan

International Organic EXPO idustry Fair

\D THE ! RLD (1)

PGS INITIATIVE
IN MALAYSIA

Flow of
Discussion

Identifying PG

Forming
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ZARINA RAMLI
Organic Enthusiast
Natural Living Advocator

Attached to:
Malaysia Department
of Agriculture
as Head of
Agricultural Economic Unit

ﬁjﬂ | . :

How PGS was
introduced?

By attending the first OLC in this region (Sept 2014 -
May 2015). The Southeast Asia OLC is an eye opener
of such Guarantee System. IFOAM already
conducting a virtual and physical classes then. The
two physical classes were conducted at an
awesome place called Dumingag, Zamboanga del
_Sur, Philippines and Nakhon Pathor. Thailand.

Who Took Up the
PGS Challenge

Kean Beng Lee Industries (M) Sdn Bhd

* Manufacturer of biodegradable garden pots

Formulator for organic fertilizers and pest

repellent.

Promote Non GMO seeds

Selling the above products under the brand

name of Baba

* Running the first certified organic farm in the
state of Penang
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Strengths Weaknesses Opportunities Threats

* Trusted company with Costin setting up the Pioneering the PGS = Might confuse consumer
strong customer base PGS Movement Movement in Malaysia with an additicna
certification taking place
Organic system Impact on the existing Act as a marketing tool
already in place business procedure for the Eco Nursery as
well as Baba
Existing Eco Nursary
chain - Continuous support
i for organic society on
alternative organic
certification

Identifying PGS
Participants

Eco Nursery

s Under the stewardship of Baba

* Already exposed to the non-usage of
chemical in nursery

* Organised their specially owned event known as
Secret Garden Event for promotional activities

e Located in many parts of Peninsular Malaysia

» Selling Baba's and non Baba's products

a8 @8 =% ®s =3 mE 583 s& ®8 ms ®3 EE ¥ 5% & s ww
R R T I I B A R R I
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Forming a PGS
Committee

Earth Tag PGS Team

Allocation of fund from Kean Beng Lee
* Appointed Chairman is the owner of Kean Beng Lee
Advisor is Zarina Ramli

» Appointment of Special Officer in Charge of PGS
Appointed members include professionals and

Eco Nursery owners

» First meeting - 5th May 2018

* Formulate PGS Checklist and Term of Reference

Auditors

Earth Tag PGS Auditors

Allocation of fund from Kean Beng Lee
ldentify Auditors according to a set of criteria

Auditors are volunteers whom are organic supporters ]
» Auditors are given hands-on training '
* Auditors are given annual field trip privileged
» As to date, there are 145 volunteered auditors
* Auditors are located all over Malaysia

L I R R A A IR A R R )
R e T A T e S e e T e e e S e A S e A R e
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Challenges

0
Closure of Eco @2

Nursery, ie lost of @ 8
PGS Member Downsizing of Eco
Nursery, ie drop
Owner cannot sustain as PGS Member Increase in the
their business due to price of raw
the pandemic Having workers material and other
Movement Control shortage due to services
Eelil Order pandemic, as such
Feien cannot proceed with Worldwide phenomena

yearly auditing routine and impacting everyone .+ .-

Way Forward - From the
Standpoint of Marketing

Business in the new Continuous education Attention Grabber
Earth Tag PGS .
Certification norm and learning platform
Certified Eco Nursery will
Certified Eeo Nurse il PGS Movement will have As to date, there are 24 grabbed the attention of
Starnldls a0 corrl;”ar;g::) a brighter future in Earth Tag PGS Certified environment lovers,
. p terms of marketing Eco Murseries that can organic enthusiasts dan
other nurseries in terms . 0
i P effort with the new norm be a benchmark for public that concern
= of doing business future member of PGS about pesticides free
certificated. e
assumed. Certification. plants.
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Plaque is given to Earth
Tag s Certified Eco
Nursery for their
promotional activity and
act as marketing tool

Get In Touch

Email

zarinaraml mail.com

Gamsahamnida
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3. “The PGS Development in Vietham” By Chien Tran Manh, PGS Vietnam, Vietnam

%4 HOU CO
ORGANIC

PGS Vietnam
Key Factors for Development

Tu Tuyet Nhung
Tran Manh Chien

Value Chain Specialist
Agroenterprise _
Researcher Specialist ) Businessman ‘

| 4

1997 2004 2009 18 stores
400 farmers
Government NGOs PGS NGOs 4000 clients/day

Local enterprises
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Key messages of PGS Organic in Vietnam:
' Market Access by Participation

Marketing from
very early;
marketing
consultants

Government End consumers
supports first: Quality
standards and control,
certification promotion, Pr

Clear
objectives with
good products
for the market

Retailers: Young
entrepreneurs
strongly inspired

Concept of PGS in Vietnam

= An alternative to third party certification
= Especially for: small farmers, local markets,
and short supply chains

= Enabling the participation of all stakeholders
such as producers, consumers

. Low fee

. Regular monitoring (monthly/weekly instead
of yearly)
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HUU CO
ORGANIC

< Why PGS Network in Vietnam

Increasing demand of healthy foods among young
consumers (particularly 7x and above)

Poor market access for small organic farmers with
good produce and high prices

Low trust on third party certified produce

A national standards for organic production and
processing (TCN10-2006) was issued, but no
regulation for application

Stakeholders agreed to set up PGS network in 2008
for organic farmers under ADDA (ADDA-VNFU prj
2005-2012)
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Monitoring and Marketing at all
~ stages

Training & Products &
Production Packaging istribution

Marketing Marketing Marketing Marketing

Monitoring and Inspecting Monitoring and Inspecting Monitoring and Inspecting

Vv All stakeholders are involved, from production, post
harvest, and sales

v Organic farmers are systematically organized in
cooperatives /associations/groups
v Groups and their farms need to be certified by PGS

v PGS organic products can all be traced back to their
producers by Qrcode

v Monitoring and Marketing on all stages
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A End consumers: Quality control
s r11] from Grassroot

PGS Farmers must be trained in organic farming and
organized in groups of no less than 3 members

At least 2 farmer groups formed to create an Inter-group at
each area for cross-check between the local groups

The inter-groups include various stakeholders such as:
farmers, retailers, and consumers in the functional teams

Action plan, regulations, check list, PGS manual, and
logo/seals are available

Trainings of inspection, leadership, accounting, planning,
postharvest handlings

Peer review process (monitoring/ auditing)
Intergroups decide on certification and send to PGS.CC
Actions taken immediately on fraud and non -compliance
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| Qr codes

= |t was found that some farmers sell PGS vegetables with no
fees
= |In 2016 PGS Vietnam started to build Qrcodes for better

monitoring the sale
= Most farmers did not agree
= Until 2018 PGS Vietnam changed the supplier
More and more farmers apply Qr codes

= Now farmers must apply Qr codes
Better monitoring sale from farms
Better trace back when quality complaints from customers

=> Better market access

Using digital Verification system

A particular system with Digital
Verification app have been developed in
Sept 2019.

Using QR code on the PGS products for
its verification

Each farmer groups is provided their own
user and password have to activate QR
code before products leaving farm to
shops

This action willeliminate the risk offake
and the volume can be updated everyday
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Small Retailers make the biggest
 difference in marketing

= A supply chain to big supermarkets and restaurants were
developed but failed after a one year run

= Current products are mainly sold in special shops by retailers

= Sellers who make direct contract with farmer groups have to
register PGS and pay fee to run PGS as duties

= All certified PGS products must be packaged and labeled
from producer groups

= A market supervise team with 5 volunteers often visit shops
where selling PGS products

= Biggest retailers for PGS products remain with PGS from the
beginning such as BacTom and TamDat

= From 4 outlets in 2009, now more than 100
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PGS in Local Market

Home delivery

Retail shop

Trend of healthy foods increasing

® thuc phé’m sach @ thuc phém hitu cor rau sach @ thit sach : @ cdsach
Search term Search term Search term Search term t Search term

Confidential Reserved
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| Marketing

= A big marketing campaign was conducted during the
project time with the use of famous model and
professional marketers

= After the project closed in 2012 marketing has been
carried out by mainly retailers, with increasing
participation by even farmers and local staff

= Retailers and Inter-groups often take chance to
introduce PGS/products at fairs

= Farm tours regularly organized by retailers

| Famous people love us

=
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PGS Replication

O 9Rg

200,

Cao BAmg ¢ kan
Sonla - YénBai

Tuyén

R B‘.Bt’gé %24 HOU CO

Nfliang ORGANIC
* Ha Nam = e Ehat cma
PGS Vietham PGS Hoi An PGS BenTre
Hué
* 9uéng ...J“I.""m Ha"’i- -
Nam s s oo mm cu
, _DRGANIC
Pong PGS Tan Lac PGS Tuyen Quang PGS Cao Bang
Thap x —————————
X B Trogf More than 20 PGSs
Tra ng ( : L 9/20/2022 TuTuyet Nhung, President PGS Vietnam - VOAA

ESUP project: Unifying all PGSs

- 14 years operating, PGS shows an effective approach for small
farmers

- The confusion of consumers to distinguish different PGS products

- PGS products are easy to copy when using simple tools for
traceability and transparency

- Risk of losing PGS's database when using excel to maintain and
update data of whole system

=>> Link all organic PGSs over the country into a National
PGS alliance: ESUP project just started
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Lessons learnt

= Retailers are of the first stakeholder to engage in
the project from the very beginning

Feedback from consumers should always be
carefully considered

Quality controlled by independent monitoring

Farm tours are very useful
= Brand recognition for the whole

- Human resource needs to be improved oftenly

22
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MOnganic
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4. “Supporting Social Enterprises and Responsible Businesses through PGS” By Achala

Samaradivakara, Good Market, Sri Lanka

i

8 SHORTAGE OF FOOD,
= FUEL & ELECTRICITY

- 113 -



Back in 2010 we realized there are hundreds of enterprises and
individuals voluntarily choosing to operate according to anew
story and new rules.

They are choosing to prioritize people and the planet over profit
maximization.
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GOOD
MARKET
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“Poison free.” No synthetic fertilizers or pesticides used. No genetically modified
organisms (GMOs). In transition to Organic PGS or Organic Certification.

Yo 3o
¥

Level 2: Organic PGS
Organically grown. Certified through a Participatory Guarantee System that is
transparent, based on IFOAM norms, and includes regular farm visits

L

" N

! N
s O

3

Ty,
e O

/

Level 3: Organic Certified
Organically grown. Independently verified by an accredited certifying body
R
L LT LY
Level 4: Forest Garden Product Certified
Organically grown with analog forestry practices that increase biodiversity and
ecosystem health. Independently verified by an accredited certifying body

%

-,
-

7

2013 2022

80 Farmer
Networks

8 Farmer
Networks

aram
LD,

a 0> .°§aloz
0 g

cmw ° 9

- 118 -




 ISLANDWIDE
 DELIVERY,

- 119 -




% GOOD
MARKET

BETA

www.goodmarket.globa)/pgs

NETWOrKS

Spotlight

~ Organic Participatory
Guarantee System

Metwork Manager

Settings

Producer Promise

Crop Cultivation Form

Animal Husbandry
Form

Farm Visit Summary
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Becoming a Cconscious consumeris
one of the most powerful tools available to us as
human beings living on this earth today.

Group by Kanchana Weerakoon

BT E AR O
38eenfed%)cs | Conscious
Consumetrism

@ Public group - 1.2K fallowing B Following = m ~
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2,413 88 112 7

Enterprises Countries Networks Languages

We're working together to create a 21st century economy that is
good for people and good for the planet.

The Movemnent
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5. “NGO-led PGS for Conservation” by Shu-Chuan Kuo, Tse-Xin Organic Agriculture

Foundation, Taiwan

NGO-Led P(-
Initiative in Tal
for Conserval

Tse-Xin Organic Agricultur
Shu-Chuan Kuo

/

/ Farmland Ecology in Taivwam

<

» 60% mountains, 20% farmland,
20% other

» Farmlands are vital ecosystemsand
connected to other natural areas,
provide habitats and wildlife corridors

» 55% endangered species are dependent
on socio-ecological production landscapes
and seascapes
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/ Agricultural Landscapes & Biodiversity Crisis

~

Biodiversity loss due to habitat loss, fragmentation, conversion

RRAIR : Mﬁ& /

AN

- ~
| ST )
wer®
» NGO established in 1997
» Promotes nature-friendly
sustainable agriculture

» Trains, supports, certifies :
small, rural producers Plant-Based Diets
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/

/ Tse-Xin Organic Agriculture Foundatiom

AN

| Loss and degradation of

| natural habitats,
disturbance of breeding
areas, and poisoning from
pesticides resulted in
mass death of local bird
populations, especially
pheasant-tailed jacanas.

v
/

/

/" PGS Initiative far Biodiversity Conservatiom &
Sustainable Agriculture

\ v
N[
.' o “-.
’ ¢ 3.Supporting local diversity of habitats and

GRreen ConservaTION species on farmland

Green Conservation’s three main principles:
1.No chemical pesticides, herbicides, fertilizers

2.Avoid using hazardous inputs to protect
wildlife and the environment

2
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/
/ Who is responsible for biediversity conservation?? /
/ v

/

Conserving biodiversity is
central to living sustainably/ Qs ) ‘W

Protecting our environment
is everyone's job because
we all have an impact, not
just farmers, specialists or
individual governments.

» We hold educational talks, farmers
markets and other events

» More and more people underst:
the importance of organic farmi

» 4-hour pre-event training,
explanatory sessions on PGS
standards, operations and non-
compliance
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/PGS Impact am Censumers:

/PGS allows us to learn about
how food is grown and
understand the hard work
of farmers. The farmland
biodiversity was incredible!
| would like to encourage

Qnd support these farmers.

4
v
/

/ Impact of PGS am Fanmerss
7 v

PGS allows me to meet other\
local organic farmers.

Now, we use messaging apps
to communicate, discuss the
difficulties we face and share
resources with each other. J

b
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’I / Program Highlights & Qutcomes
v

\

500 farmers \\
780 hectares

291 habitats

42 priority species

v
/
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/ Program Highlights & Qutcomes

» Large retailers and
distributors support
Green Conservation
certified products in

Taiwan
> Raised consumer
exposure, public

‘awa reness

“Alone we can do so little; together
we can do so much.”— Helen Keller

L

\4

\
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6. "MASIPAG PGS for the Promotion of Organic Farming” Leo XL Fuentes, INOFO, Philippines

MASIPAG AND PGS Pilipinas
- Promoting Organic Farming and
Geiamiowe] Rural Development

2" International Organic Marketing Conference|
October 6, 2022, 16:00 Goesan County South Korea

Leo XL Fuentes
Regional Coordinator MASIPAG Mindanao,
Convenor, INOFGASIA

TOPICS

1 PGS: tool for rural
development and farmer
empowerment

2 OA Polices and
implications

3 The OA Situation

4 Campaign for PGS
Recognition

5 Experiences from the
ground

6 Partnerships and market
dev elopment

7 Forms of support to PGS

8 Conclusion
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Background

* In the early 2000’s, the

organic certification in the

country started to develop
N2 among the NGOs, with
Wasitas

FARMIERS SUARANTEE

MASIPAG at the forefront.

* PGS wascoined at the
International Workshop on
Alternative Certification
(now known as
Participatory Guarantee
System) in Torres, Brazil
in 2004

» Later that year, the first
PGS in the country, the
MASIPAG Farmers
Guarantee System or
MFGS, was put into place

PGS for rural development
and farmer empowerment

- Majority of farmers are small scale
- more affordableand less paperwork

- flexible enough to adapt to changes
and integrate improvements.

- encourages empowerment and
bay anihan -

Farmers define collectively the
organic standards and norms
They do peer review and set-
up their own certification
procedure
Electing their own
representativ es to take the
certification decisions
This certification tool is
controlled by the farmers
training and support built into
the sy stem
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PROMOTION AND DEVELOPMENT OF
ORGANIC AGRICULTURE IN THE PHILIPPINES

« Instituted the Organic Agriculture Program of the

government

« Development of Organic Agriculture as a farming
scheme enhances global competitiveness,
environmental integrity, food security and safety, and

increases productivity and alleviate poverty;

« Constituted the NOAB, NOAP, NTC and developed the
PNS OA

« Accreditation of OCCP as 1st certifying body

AN ACT PROVIDING FOR THE DEVELOPMENT AND PROMOTION OF ORGANIC
AGRICULTURE IN THE PHILIPPINES AND FOR OTHER PURPOSES

The State recognizes and supports the
central role of the farmers, indigenous
people and other stakeholders at the
grassroots in this program.

Sec. 17 Labeling of organic produce: Only
Third-Party Certification is allowed to be
labeled as organically produced.

CT 10068
2010

IRR: Rule 17.1 ....there shall be a transition
period of two years for this provision to be
fully implemented. During this period,
labeling of organic products shall be based
on 1st, 2nd, and 3rd Party Certifications.
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The way organic agriculture, as a program, is being
promoted as more of a technology rather than for

sustainability of farming sy stems and livelihood of
farmers.

The export orientation do not match the current
production capability of the organic producers as most of
them are small scale.

Market is scattered and fragmented. Most of the organic
O ga n ic markets are in Manila and Metro cities, these are

specialty shops, weekend markets and in high end

H supermarkets. This creates the impression that organic
Ag ricu Itu re products are only for the rich.
situation

While majority of organic trading posts are inaccessible
and small budget to support small scale farmers even
after the amendment of the law.

Certified organic inputs will tend to be more expensive
and , due to the nature of the requirements of the organid
standards, producers is obliged to buy only certified
inputs.

Land ownership is a major hindrance for most farmers to
conv ert to organic agriculture

CAMPAIGN FOR
PGS
RECOGNITION

» PGS conferences were held since 2011 to
bring together organic farmers, NGOs, local
government units and agencies and
advocates in the Philippines and come up
with strategies to lobby for PGS recognition
and mainstream PGS in the country.

« PGS Pilipinas was conceptualized -a
network of PGS’ and advocates in the
Philippines

* Quezon province was the first LGU to install
PGS at a provincial level.
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PGS PILIPINAS AIMS TO BRIDGE THE GAP BETWEEN THE FARMERS AND
CONSUMERS AND DEVELOP THE DOMESTIC MARKET BY HELPING FARMERS
AVAIL INEXPENSIVE Y ET CREDIBLE CERTIFICATION.

1ST PGS TRAINING OF
TRAINERS , 2012

A Training of Trainers
was held to support the
increasing need for PGS

PGS NATIONAL
CONFERENCE, 2013

Andre Leu, then IFOAM
President, was key note
speaker and gav e the

1ST GENERAL
ASSEMBLY, 2015

The 1st PGS Pilipinas
General Assembly was
held in conjunction with

the National Organic
Agriculture in 2015 held
in Bacolod City .

conference resolution to
the NOAB.

trainers nationwide

Table 1. Municipalities, provinces and NGOs with PGS in various stages of

development.
Municipalilies PFrovinees/ Year slarded f PGS
a ons Scope of eperation Acfivities
conducied
MASIFAG® Maticnwide 2004
Guszon Provincs* Provinc g-awide 2000
Mueve Vizeoyo * 4 municipobties 2013
Mueva Ecqja® Proving e-wide 2014
Magros Cocidantal Proving g-wide 2004
Lanaa desl Marta® Provving e-ide 2014
Davao City® Cibwide 2014
Cuminpopn, Tamboanga dal Surt i 3 2012
irva Rurol Rec Halionwide 2013
Bohol Province Crrigntation
Camarngs Sur 4 municipaktiss Crigntation
Suigao del Hode 4 rosnicipoblies Corienlalian
lgbaras. loio Cnigntation
Aggurscan ol 3ur 1 fcarmiar lercharcalian Corienlcalian
Zamboanga del Sur Provine g-wide Crientation
Falawan Centar for Appropiate Bural lechnclogies  |[Palawan province Crientatian,
|PCART| Irairirgg
Sibcd ng Aghom at lekmolchiva (SIBATT* Haoticnwide 2013
Iscakeha Provinee Provving erwicde Crignlalicn,
frgining
Tardac Province Proving e-wide Orientatian,
froiring
Bislig, Suigoo del Sur Muricipal-wide Crientotion,
Irgining
Cavao del Sur Frovince Frovince-wide Crientation,
fraining
fagsaysay, Doveo dal Sur” furicipal-wide 2008
Ste. Nifio, South Cotabato® turscipal-wice 2018
PGS Cabu Provinc g-wide 2008
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Experiences
from the

- farmers hav e taken more role in shaping the organic
agriculture framework of their localities

- strengthen relationship with local the local government units,
church, academe, NGOs and other support groups - provided
farmers with facilities and equipment (including marketing and
production support) to sustain their activities and encourage
more farmers to go organic.

- Local market is dev eloped:

« helped farmers increase income by adding v alue to
products that are otherwise very cheap

« improve local economy

« increased av ailability of organic products are the local
market

*PGS became the instrument for
other NGOs as well as the LGUs to
look into organic agriculture as a tool
for rural development and climate
change mitigation strategy.

* In PGS, farmers have taken more
role in shaping the organic agriculture
framework of their localities.

* The partnership between farmers,
LGUs, NGOs, chucrch, academe and §
consumers helped facilitate the
development of farmers as leaders.
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Qbswfstijqt lboe!n bsl fuefwmqgn fou

LGUs is also crucial in
realizing rural development
through inclusion of OA as
one of the priority programs.

LGUs also provided market
to encourage farmers and
where consumers can find
organic products.

In some cases, local church
also provide spaces at the
church grounds.

The right regulatory framew ork is very

important: accommodate PGS in the organic
regulation (IFOAM-Ol has developed policy
briefs, regulation template and other tools to
help governments tackle this question + we

F O rm s offer tailored advice).
of

Finance projects that setup PGS initiatives
(must be at least 3-years long).

support
to PGS

Ongoing support: partial funding of existing
PGS initiatives for expenses such as farmer
training, netw orking, consumer aw areness
activities, etc.
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* Since 2018, Masipag
and PGS Pilipinas
served as resource
person and members of
TWG

* Finally, in June 1,
2020, Senate finally
approved the
amendment of RA 10068
which has particular
focus on PGS.

* And in December 2020,
RA 11511 or the
Amended Organic
Agriculture Law was
enacted.

National recognition

Since 2010, position papers were submitted to
the NOAB while IFOAM sent a letter of support to
PGS in 2013 and was handed to the NOAB by then
IFOAM President, Mr. Andre Leu.

* In May 2013, the Secretary of DA

issued DA Administrative Order No.

08, Series of 2013 where compliance
to third party certification, which

ended in April 2013, will be extended

up to April 1, 2016.

The Bureau of Agriculture and Fisheries
Standards (BAFS) called for the formation of the
Technical Working Group (TWG) to draft the
guidelines for PGS.

Bills are filed at the Congress and Senate to
amend/repeal the Act and include PGS as a form of
certification.
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Komposisyon n¢
Core PGS Grougp

* 5 kasaping magsasaka, ko
mula sa crop at livestock s
In |&$§£Q%ﬂ8'}£&or n
QUG anizatic
?fanmr&gae&ak@g]an bu

certrahitoleg produkto

o Kondisyon:
1. Naninirahan at nag
iisang probinsya

2. Mayroong regular
natukoy na PGS gr

e «  PGSrepresentation at the National Organic
~f Agiculture Ebard (NDAB - highest policy-eking
S / body for the National Organic Agricuture Program
Firpint” (NDAP) active involverrent in the drafting and

critiquing of the IRR and PGS Guidelines

* torecognize and provide space for avall
organic farmersinthe direction stting,
inplenrentation on ground that is pro-
arallscale farmers

* toenaurethat the inplementation of PGSwill
remaintrue toiits principles objectives and
values
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* PGSaientation far the National
Organic Agriculture Program
(Orector and staff), with the Dept
of Agri-Bureau of Agriculture and
Fsheries Sandards (DA-BAFS

* aontinuous conduct of arientation
for arganic famers arganizations,
avil sodety organizations, and
advocates regarding PGS

* emphasizing the significance
of OAand PGSinrural
development

Conclusion

* Amendment in the Organic Act recognizing PGS is in fact an opportunity to
encourage more farmers and farmers organization to engage in organic
farming.

» With this recognition, policy makers should be reminded that, aside from
recognizing PGS, the central role of small-scale farmers as well as
indigenous people and their communities in the dev elopment of organic
agriculture sector in the country as they continuously provide healthy food
and vibrant economic activity at the local level, should be recognized first.

» Recognition of PGS should be reinforced by the provision of appropriate
support in terms of production, processing, prioritization of local distribution
and marketing.

* Related polices such as genuine agrarian reform, protection of the
environment and stoppage of land use conv ersion should be in place to fully
achieve its Policy Declaration. of the Amendment
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# 1 o,
l‘ﬂ We cre ﬂ?@n IN @FO
GOREGAMNMIZ 2 X 'mmi M ¢ | | INTER-CONTINENTAL
rpesie s Iy NETWORK OF
HPGSPILIPINAS
: o ORGANIC FARMERS
YL | ORGANISATIONS _

MARAMING SALAMAT
(THANK YOU!)

FOR MORE INFO, VISIT: PGSPILIPINAS FB PAGE OR E -MAIL US AT
PGSPILIPNAS@GMAIL.COM
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Session 5: Best Practices of Organic Marketing

Presentation 1

“Government Policies in Support to Companies for Organic Marketing” By Rebecca Atega,
Regional Technical Director for Operations, Department of Agriculture CARAGA Region,

Philippines

ORGANIC AGRICULTURE
PROGRAM IN CARAGA REGION

(Government Support to Organic Marketing)

MELODY M. GUIMARY

Officer in Charge, Field Operations Division
Department of Agriculture
Caraga Region
PHILIPPINES

ORGANIC AGRICULTURE ACT

(JOrganic Agriculture Act of 2010

(JAmended Republic Act 11511

(To promote, propagate, develop further and
implement the practice of organic agriculture
in the Philippines
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CARAGA REGION

() Created thru Republic Act 7901 signed on
February 23, 1995

() Composed of 5 provinces, 6 cities,
é67municipalities and 1, 310 barangays

() Butuan City as the Regional Center

U Youngest region in the Philippines

ORGANIC AGRICULTURE PROGRAM FUND SUPPORT

2011 15,752M

2012 18,154M ’

2013 24 454M As of October 5, 2022

2014 30,083M 3 3 6
PHP232,367M

2015 16,690M

2016 17,891M $4 076M

2017 16,746M 4

2018 15,640M

2019 15,068M Source: Organic Agriculture Program

Department of Agriculture
2020 29,142M Caraga Region
2021 12,868M

2022 19.879M

- 142 -



I'l GOVERNMENT SUPPORT TO ORGANIC
== MARKETING IN CARAGA REGION

« Establishment of Eight (8) Organic Trading Posts:
- Buildings
- Machineries and Equipment
- Capitalization
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TRADE FAIRS(LOCAL AND INTERNATIONAL)

* Conduct of and
articipation to local and
international trade fairs to
promote organic products

= ’,'-""".‘\\ m
{ LOCALLY \
K" SOURCED)

b
ROBINSONS
S PLACE Butuan

,,,,,,

* Conduct of trainings on marketing development of
organic products of individual farmers and groups
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MARKET MATCHING ACTIVITIES

*Support to market linkage of farmers to -
malls and other commercial establishments %

CERTIFICATION AND PGS SUPPORT
(LOCAL AND INTERNATIONAL)
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WHERE ARE WE NOW?

Area

Market Venue

Practitioners

Local - 27
International - 6

L Loudl

1 Internationd

16,402 MT

WAYS FORWARD...

OA Hub/ Organik Konek

PROPOSED DEVELOPMENT PLAN OF ORGANIC HUB
IN THE MUNICIPALITY OF SIBAGAT, AGUSAN DEL SUR
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Way to go mga ka-OAl

Sustainability is not an option,
it is a must.

...END OF PRESENTATION...




Presentation 2

“The Carbon Neutral Standards” By Jibing Zhang, Organic Food Development & Certification

of China

BilERE~EHEESIBRHAE
BRI B A BESCIRER 2RI

The impact of organic vegetable production on greenhouse gas
reduction and the realization of its environmental value

Jibing Zhang, General Manager of OFDC
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EE Contents

RRESEFHE DD BRI EE(ER
The important role of agricultural greenhouse gas reduction
to achieve carbon neutrality target

BtlERE g (ERHRIEESERHE
Organic vegetable production promotes to reduce greenhouse
gas emissions from agriculture

BilFEREFRESERARMHESCIEE
Value realization pathway of greenhouse gas emission reduction
by organic vegetable production

20 00

it Discussion

RIVRZESIFRHEDZ]
ixFRFI BRI EZE(ER

The important role of agricultural greenhouse gas
reduction to achieve carbon neutrality target
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. RAGRESERHEEN DR B RSN EEER

RAVBERIKE (HIBRESE) X2KC (RI—SHK)

Agriculture plays a role both as carbon source (emitting
greenhouse gas} and carbon sink (absorbing CO,).

ﬁ-&f \.r

SRIEEA130S M EFFHMNEHEIEEES “FK"
B "R B, 10RNMESFHREML RS TILERTE

So far, more than 130 economies around the
world have proposed or are considering "zero carbon”
or "carbon neutrality” targets, and more than 10
economies have enacted or are in the process of
enacting legislation.
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—. RIRESEFRAN RPN BIFERNEEER

ExE2mx VISR Carbon Policy for Agriculture in EU

BREEZE= R BRiR AR WARRITENIT R, 2 2050
&, SCIRRERERPFIAR W TR L.

The European Commission has clearly put forward an action

plan related to low-carbon agriculture. They announced the

ambitious target to go carbon-neutral or carbon-negative in EU by
2050.

SEERRIEER Carbon Policy for Agriculture in USA

2 2050 &F, EERBRUEBIMMEETMD—F, B
yAESES Ll Stz VSR IN

By 2050, the environmental footprints of the U.S.
agricultural activities will reduce by 50%.
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B&EpARIiEEECarbon Policy for Agriculture in Japan

B ARMK & RS W BT AR B FTSEIAR AR AR
2| 2050 SFELIERPFIR I BR.

MAFF has declared its intention to be carbon neutral by

decarbonizing agriculture through technological
innovation by 2050.

FRERKR SR Carbon Policy for Agriculture in China

2015 &, FERHRIFEEAROKE, FRERRIEES
iR, FREREaIA A U IEARE R RIS Ta0.

In 2015, China put forward the Strategy of Agricultural
Transformation and Development to actively promote the reduction of
agricultural greenhouse gas, and successively launched and released
several actions of using chemical fertilizer and pesticide more efficiently.
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—. RIRESEFRHDEPHBIFERNEEER

FERKR I EERCarbon Policy for Agriculture in China

20215598, iR ESRAER (XTF=BERSE IV L RESHIFRAEHRP L
ENER) , EBIMRERRIGEER, (EHRIERIEN , RAESRIEL.

In September, 2021, the Communist Party of China Central Committee and the State Council
released Working Guidance for Carbon Dioxide Peaking and Carbon Neutrality in Full and Faithful
Implementation of the New Development Philosophy. It soid that we will move faster to promote green

agricultural development and improve carbon sequestration and efficiency in agriculture, and increase

the carbon sink capacity of ecoagriculture.

B AEREF B R R R ES R

Organic vegetable production helps reducing
greenhouse gas emissions from agriculture
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=. Btl@EEEE (R RIGRESERHE

(—) PEEHNRERE~RHIHHER

Production and Market Overview of Organic Vegetables in China

BARE, TPEENRRETERES
HEFHESTE 5 H-6 HAZIE.,

On the whole, the production area of

mHHER s RmE

organic vegetables in China is between
50,000-60,000 hectares per year.

MR (FaE)
[T T R O R S - (I - -
[ = — T — R — I — B — T — R~ T

2011 2012 2013 2014 2015 %1#5_. 2017 2018 2019 2020 2021

2011-2021 SFH A PLAESEE e MBI 3

=. Btl@EEEE (R RIGRESERHE

(—) PEEHNRRE=RHIHHR

Production and Market Overview of Organic Vegetables in China

RIEERATREBRRESKD 201720214 P UL S HkR S Bl B
EFREZEENERE (B8 B 3

B8, PEBIARHERERF :
£ A . According to the 32
information from the organic ”2
logo (organic code) reported, 10 thausand tons 1.5
the sales of  organic u_; I I
C T e o

vegetables in China has been g g i

Fol) BEE

increasing year by year.
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=. Btl@EEEE (R RIGRESERHE

(Z) AtEREFEHRILEESERAIRE

The reason why organic vegetable production contributes to the reduction
of greenhouse gas emissions in agriculture

1. 8HEEF I ERNRESEHIE e

Greenhouse gas emissions from organic fertilizer production are
lower than those of chemical fertilizers

=. Btl@EEEE (R RIGRESERHE

(Z) BiFEREFRHRILEESERAIREEReasons

2. [EABRIELES RV RESIEFHEELApplying organic
fertilizers can reduce greenhouse gas emissions
+HESMRIEMEFZED, ERAETIEASATEHEMSHIEEELRE>
T30%EH (Yue F, 2019 “Deriving Emission Factors and
Estimating Direct Nitrous Oxide Emissions for Crop Cultivation in
China" ) . In dryland crop production, nitrous oxide emissions
from organic fertilizers are reduced by about 30% compared to
chemical fertilizers.
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=. Btl@EEEE (R RIGRESERHE

(Z) BflEREF(REREESERARIRE

3. iEFARHAEREIS IR LIREIRRAESI Applying organic fertilizer

can improve soil carbon sequestration capacity

+EFABTETLUNELIRER SR, JLBEFSEIRERE
+i@, Applying organic fertilizer can accelerate the formation of
soil aggregate structure, which can better fix organic carbon in the

soil.

=. Btl@EEEE (R RIGRESERHE

(Z) BflEREF(REREESERARIRE

4. BN EEREEES(RHRIREHEOrganic management

measures can promote agricultural emission reduction

*SIMEERIEPIREERE, RESHOHOHESI, JLUESTEER,
BAEEED, AL REEESEHER . Organic farming implements conservation
tillage approach, with no-tillage or less tillage methods, which can improve soil
fertility, enhance carbon sequestration potential, and reduce field greenhouse gas

emissions.
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=. Btl@mxEErEsledRiIkia

R = SUFRHE

(=) BiEREETRHRESE AR

Effectiveness analys

il
fam2 467.85
{3 365.70
{5 4 34125
{55 570,00
{6 199,95
o |7 140.70
s 1755.00
fo W9 188610
W9 6372.45

LISk |‘Nﬁ“ {ﬂ‘h’#ﬁl e
FI%F b e, HELG78h
e, Ao, KPGECRE. BUETHE. JEREYRORD
dEHE Mo, BLOIHE. WS ERA
FI9 b ESE. CPGECRE. Bk dETem
HEde BLEIAE. Ll ORI TR
ECAE. LB S AR, e
B. R
ML AT ML EIRRCRCR. RATPESRE
A% b B8R BN SRS R
10/
EERL

=. Btl@mxEErEsledRiIkia

R = SUFRHE

(Z) BiFEREFRERESB BRI

2. BESBiTE B iEGreenhouse Gas Measurement Methods

Tierl, Tier2fOTier3,

namely Tier1, Tier2 and Tier3.

IPCCERBESHBRISE, EE=MRIERESITRIGE, 258

According to the IPCC Guidelines for National Greenhouse Gas Inventories, three
methods for measuring greenhouse gases in agricultural production are recommended,
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=. Btl@EEEE (R RIGRESERHE

(2) BiFEREFRERESBRABIRI

2. RS FitE )5 iEGreenhouse Gas Measurement Methods
HphSE—ERAGE (Tierl) MIEZEBEAE (Tier2) B(EELER, (BigmtaH

REOATESHEE T 2KERNRARERESIEN, EitEEREKERR
ESAHRE, BEERANARER. Tierl and Tier2 are simple to operate,

but the default calculation parameters given in the Guide are based on the
global scope and larger regional scale. When measuring national or

regional greenhouse gas emissions, there is still great uncertainty.

=. Btl@EEEE (R RIGRESERHE

(Z) BiFEREFRERESB BRI

2. RS FitE)5iEGreenhouse Gas Measurement Methods
BANSRIPCCRAEFRSE=ERAZE (Tier3) , BMERUEHIGIE.

We choose Tier3, which is the most recommended by IPCC, namely the model
simulation method.

ETRERFAFREN E, R0 7 LR, SATENMNEIERE,
oY TiIEEGHERE, SCTSEHRGTERE,

With over 10 years of scientific research, we have established soil carbon and nitrous
oxide observation databases, constructed soil carbon sequestration measurement
models and nitrous oxide emission measurement models.
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EME%EF%%E&&% R = SUFRHE

.t
®
(s
®
L

.
at®
e

iﬁ’ﬁﬂi‘i%‘i g/kg
A4k

Soil erganic carbon content g 5 B

RERRAME, kgNha ‘-fpﬁ*ﬁmf’ ;

ME (EHEFSHE) C l:osmqﬂ' ,*'I '.‘+ & F i E.E.:E 3

nitrogen fertilizer application r']la ‘_-" ol . & M,{J'F 15’1

gk ME, kgNha

ABE (FHEFEHRE) | T

Organic nitrogen application rate.” longitude !

¥ 3 GPS

L 4R #5424 F soil clay content 3

A% i #E £ Y Typeofl ¥
Y 4 nitrogen fertilizer £ F B X dkdays of
latitude EEp., EEH growth period
GPS e, EEHRRE REEH. 3o s

. BtliEEE~ESRERIRESERHE

(Z) BiFEREFRERESB BRI

AEPBARR T FHARHEEEYIN, OH IR RS, BRART

In addition to developing a model for N,O emissions from dry crops,
our research team also developed:

o FEEN,OHEHERIN, O Emission Model for Rice Field

® FEHECH HEMHERICH, Emission Model for Rice Field

o S THIEFHEAEEIOrganic Carbon Model for Dryland Soil
o FBHITIEGHERIOrganic Carbon Model for Rice Field Soil
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. BtliEEE~ESRERIRESERHE

(Z) BiFEREFRERESB BRI

LRMRERIESEET LR SR, HEAREEENTEESEHE
HRRIRZNE, MKIRRE TitESRAFEENE.

The above models comprehensively consider the impact of soil,
climate, time and management activities on greenhouse gas emissions,

which greatly improves the accuracy of measurement results.

. BtliEEE~ESRERIRESERHE

(Z) BiFEREFRERESB BRI

3.ﬁE%¢HMi+§i}IECaIculating Process for Greenhouse Gas Emissions
F*1: 8SHYMIREN T IREENERIE

Table 1:Determination data of soil bulk density of No. 8 organic vegetable farm

1 .75 170.05 5,39 161,35

2 167,54 Tis 189.7% 539 18008 1.ED
2 15156 T35 1E3.81 5308 174.41 174
4 179,33 .75 171,58 5,39 162,80 163
3 18175 .75 174.00 5,39 165,10 165
i 157.80 .75 150.05 a.11 13879 138
2 153.41 .75 145.66 811 13473 135
3 145,70 .75 137.95 811 127.60 128
4 15457 .75 146,82 811 13580 136
3 14292 175 135.17 811 12503 115
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=. Btl@EEEE (R RIGRESERHE

(Z) BiFEREFRERESB BRI

3.ﬁE%¢ﬂMi+§i_‘IECalculating Process for Greenhouse Gas Emissions
F2: SRR TIEBYIHRESE. pHE. VIRESNEER

Table 2: Determination data of soil organic carbon content,
pH value and mechanical composition of No. 8 organic vegetable farm

it 6.62

4.23

7.02 7.54

=. Btl@EEEE (R RIGRESERHE

(Z) BiFEREFRERESB BRI

3.ﬁE%¢ﬂMi+§i_‘IECalculating Process for Greenhouse Gas Emissions

#*3: sSHIRZERDLFYICLIE

Table 3: Organic Fertilizer Data for No. 8 Organic Vegetable farm
EE
i«
L N (kg Cfha) o
Application
Carbon application per applmatlon per
amount
{ton) hectare hectare

s A (%) A A (%)
(%) Organic Nitrogen moisture
content rate | content rate

5868.08

49.30 2.47 25.64 466.40 1461.37 73.22
45.40 12.28 18.81 116.52 367.10 99.30
53,10 19.75 23.76 97.46 337.21 125.42
76.00 3.40 2.00 98.96 629.96 28.18
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=. Btl@EEEE (R RIGRESERHE

(Z) BiFEREFRERESB BRI

(1) BRESHHEGHRIER Greenhouse Gas Emissions Measurement Model
F4: ST EHETRERANHEIE

Table 4: Data for the nitrous oxide emission metering model
Fai ek | 3

A WL

ER
Soil organic

£5 1 longitude

5 ¥
carbon ‘; gk i content latitude
content : 2 rate (%)

fertilizer

“ 9.81 0 1158.68 5.89 25,8899 101.8221 R E i

BE AR EERGFLMMALTIRTNE (GHG na0) 71228254 kg CO5-eq
The nitrous oxide emission per hectare (GHGcorpN20)
of No. 8 organic vegetable farm is 2282.54 kg CO2-eq

=. Btl@EEEE (R RIGRESERHE

(Z) BiFEREFRERESB BRI

(2) HiBERTHBIERSoil carbon sequestration model
#&5: TIEEBHTREEREANNOER

cnanes | e | meem 1 IR
it c ¢ B Straw

Sail organic carbon ) application | fertilizer
content a | %) amount application
amount

9.81 0 5.89 20 1} 27148.19 25.8899 101.8221 T 6.82

BERMAFENGLHNEFTNHELLE (ASOC) #14639.74 kg CO,-eq
The annual average organic carbon change { £ 50C) per hectare of the No. 8
organic vegetable farm is 14639.74 kg CO,-eq.
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=. Btl@EEEE (R RIGRESERHE

(2) BEREFREHRESERHEEBIR
4. Bk RHESE R S HrAnalysis of carbon sequestration and emission
reduction effect

#*6: BSHYMRENBTRH R

Table 6: Analysis of carbon sequestration and emission
reduction effect of No. 8 organic vegetable farm

SR L i -
ERLALE R DTG L e e D 1 AEiNet

Average annual
Nitrous oxide Net greenhouse gas greenhouse gas

S {i ¥ Location organic carbon
_ emissions (kg CO2- | emissions (kg CO2- | emissions per unit of
variation (kg CO2-

s eqfha) production (g CO2-
eq/ha

=12357.20

=. Btl@EEEE (R RIGRESERHE

(Z) BiFEREFRERESB BRI

5.=E BN BiFRE D ENRHE R StrAnalysis on carbon sequestration and
emission reduction effect of other 8 organic vegetable farms in Yunnan
Average annual = A . o Tl B -1 LR

organic carbon 'N'{-?‘ i -'id('lk' : Tk ﬂ}f{Netngnlltuuse

B HL hnouy iy as emissions per unit

AR (k co. | emissions (kg | emissions (kgco, | B8 TR AR RET

Sy €o2-eq/ha) eq/ha) ad S

eqfhal} q/ha / eqfkg)

3049.71

gl

= 11778.45 £692.62 -5085.83 -62.44
firga 9781.49 5269.12 -4512.37 -77.99
fir 84 25476.65 24203.35 -1273.30 -15.62
fr 85 12293.06 2698.86 -9594,20 -229.60
fir #EH6 7137.38 3580.28 -3557.10 -88.89
(=7 2676.92 2483.50 -193.42 -3.47
fir &8 14639.74 2282.54 -12357.20 -497.54
B0 17654.15 3508.04 -14146.11 -706.62
ERI9 EhH B722.47 4393.20 -6255.92 -216.84
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=. Btl@EEEE (R RIGRESERHE

(2) AEREFRERESEREBIRS

B sthrama Rt EBRHRER, FBPARIL: By analyzing the carbon

sequestration and emission reduction effects of organic vegetable farms in Yunnan, OFDC research

team found:

® iigjﬂﬁ@%{&%%u@lﬁlﬁﬁﬁmi, The soil quality will affect the effect of carbon

sequestration and emission reduction.

o I TIBEHHSE, RS BIYERTINE TIBNERRHEET.

@ the initial soil organic carbon content and soil clay content directly affect the soil carbon

sequestration and emission reduction capacity.

=. Btl@EEEE (R RIGRESERHE

(2) AEREFRERESEREBIRS

o (Y- EAUEH R BR = SRR AIEREE.

® High-yield and high-efficiency crops will bring about a significant
reduction in greenhouse gas emissions per unit of yield.

o SHEHME, FRlREALL, BEZSH M T EEREMEESAHE.

@ The quality of organic fertilizers, especially the carbon-nitrogen ratio,
will significantly affect soil carbon sequestration and greenhouse gas

emissions.
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=, BNEREFEBRERVEESERE

() BEREFRHERESPRABIRS T

oS TFEIEE 1 TrREIRERTLATSERIK223K,

It is equivalent to saving 22 sheets of paper when consuming 1kg of organic

vegetables.
BSFEHT10TRENGREILITH0.9FTRINEE, PE2.2ER; HHE
1.0LE9SER15.728,

It is equivalent to saving 0.9 kilograms of standard coal; or saving 2.2 kWh of
electricity; or a car with a displacement of 1.0L running 15.7 kilometers for every

10 kilograms of organic vegetables consumed.

B=8pn
BERE=RESERHRNMETINEE

Value realization pathway of
greenhouse gas emission reduction
by organic vegetable production
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=. BlEREFRESPRARNESCNEE

(—) SHAKRRESIAEFIERES Establishment of certification

system for zero-carbon and negative-carbon agricultural products

20222 B, FIHEmAnSEEREL mREAELE
(BRI AMEB B ARSIE) .

In February 2022, entrusted by the

Jiangsu Provincial Market Supervision Bureau, OFDC undertook the
"Carbon Certification Technical Service Project in the Field of Food and

Agricultural Products”.

=. BlEREFRESPRARNESCNEE

1.FRASSIEESBZESIZAssign personnel to participate in
GHG verifier training

i G-l

TRARIHI CERTIFI ERTE

3§ i - e iE 8

THAM®MG CEATIFICATE Rerar CERTIFICATE

+ #

Tt

Hed

[

Aanfudng B Ehb0diin seTE
coup EHEE Lkl Rl (RAEE
ol M, R

#nFeAns 4 weNEII ST
o R LA Ao (o
M EOTIOE) . A, AR

FHOIAIEANIN £ TMIAIREIIN S TH
AR BHEE LR LRGN (AT
BT WML, WA, ANSSRER.
FEuS, EEACENT
CEUTEN T T | R | I T PV A | AN | L
uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu

uuuuuuuuuuuuu
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=. BlEREFRESPRARNESCNEE

GHG

2 e/ amrranEs |l B
BHHSTR R RS :

Research and develop the Technical S A
specifications for assessment of oot o g
greenhouse gas emission of
zero/negative carbon agricultural
products

SRESHFHINE = BESHHINE - TIEGRELZHE

Net Greenhouse Gas Emissions = Greenhouse Gas Emissions - Changes in 5oil Organic
Carbon Stocks

o AT fdzero-carbon agricultural products
SRR ESRFHIE/NTEHSF TR M.

s Agricultural products whose net greenhouse gas emissions from the production
process are less than or equal to zero.

o T F-Mmnegative-carbon agricultural products
RS RESARSHINE /N T ERR R,

e Agricultural products whose net greenhouse gas emissions from the production
process are less than zero.
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=. BlEREFRESPRARNESCNEE

202248, EREAFEFFE (TRABERTREESHHEL |
THIRARGE) | MWEFRRREIE, Sttt PEMR
FHETFTEE, FEINERIE, RESREEEERR,

In April 2022, the expert group reviewed and gave the

affirmation to the "Technical specifications for assessment of
greenhouse gas emission of zero/negative carbon agricultural
products” by OFDC. They hoped that the standard would be
implemented as soon as possible to serve green low-carbon i
development.

=. BlEREFRESPRARNESCNEE

4 TR TR AR iR = SUSHERGA

UESEREIMY

Research and development of the .

certification implementation rules e [

for zero/negative-carbon g
agricultural products greenhouse e
gas emission o

sl Pl o o R
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=. BlEREFRESPRARNESCNEE

5. RITEEIR G EE S RREETRR mIMERE
Successfully obtained the zero-carbon agricultural product certification
qualification from the State Administration for Market Regulation

A EXHIHEEEEDR

E State Administration for Markset Regulation

tttt B, T

6.1 1T TR mIAERR

Designed zero-carbon agricultural product certification logos

F3. | Negative carbon

Zero carbon :
B agricultural products

agricultural products

- -'-—Li’l' ',_ﬁ______.
RAITEERE 2 RESHHELE ARETIEFERE > R =SEHE
Farmland soil carbon sequestration 2 Farmland soil carbon sequestration >

greenhouse gas emissions =
greenhouse gas emissions
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=. BlEREFRESPRARNESCNEE

72T SRR R o
IANIEE$BDesigned
zero/negative-
carbon agricultural
product certificates

8. FIAIEHRIAIE ESite Inspection
for Pilot Certification

\ |
S e

e e s e e 6 0

o e - P L oo e s - -
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. BlEREFRESIEFRARINESCNEE

9. IR EEELR Join the

Organization for Standardization

1
: 2022$SH11EI EPELWEU\_.W}A& A LT
R SRR B RAE SN, i fw o

| SRR AN,

1 On May 11, 2022, the Professional

1 Technical Committee of Carbon Emission

Fe Tl el E T Hy St b e
FiAul i i B

‘fStandardization of China Certification and

Accredltatlon Association was announced,

and OFDC was successfully selected.

= s mm e mm s Em o Em G ES G Em G m 3 S R E R S R Ew 8 ES R

s mm s oo o e omm s am s oam s oam s o

. BlEREFRESIEFRARINESCNEE

(Z) EmBINERRIMESRAFEESAcceptance of certification

results for zero-carbon organic vegetables

| 2021%11-12A, MRERSADFEFRS |
ORI, EAREREIAESALE, st
BN, :

| During November to December 2021$

|

'OFDC and Hema China carried out much'
1 I
 communication to reach cooperation on zero-;

Icarbon certification to jointly promote greenf
i
i

1 =
- consumption.
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(Z) SHRBINFEFAMEERAEEAcceptance of certification

results for zero- carbon organlc \regetables

; ﬁ’-‘-’_‘,Hema _
C (1) EEEASDHENBIRREWEETROAE, NEFRRRESEHE
'B; Hema recommends that organic vegetable companies selling productsin :
zHema should apply for zero-carbon certification to reduce greenhouse gas
;emissions from the production side;

L (2) thREABTSEMENENFERAATR, MR NRMRESHHETL. |

'Give priority to ordering organic vegetable companies with zero carbon

! certification, aiming to use the power of consumption to reduce greenhouse
1 Wi

- gas emissions.

=. BlEREFRESPRARNESCNEE

(Z) SHRBINFEFAMEERAEEAcceptance of certification

results for zero-carbon organlc \regetables

EEA HKOFbC

]
I
{ ‘s
| BRI AT aRIAEBIE, Mmkﬁﬁﬁﬂbhﬂf‘nn,ﬂiﬁﬁﬁﬂtﬂﬂﬂ;
Iﬁﬁﬁfﬁﬁ%ﬁﬂ TAEBNJ8AD . %
, Actively develop a zero-carbon agricultural product certification system, to f[
‘help realizing the value of the environmental benefits of greenhouse gas emission ¢
Land carbon neutrality from the certification snde *
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=. BlEREFRESPRARNESCNEE

(=) ERBINEFRMNESRAFESAcceptance of certification
results for zero-carbon organic vegetables

% EitEER mIAEED

L T R T

OFDC has issued the first batch of zero-carbon agricultural product certificates.

=. BlEREFRESPRARNESCNEE

(Z) SHRBIEFRIAESREIESAcceptance of certification
results for zero-carbon organic vegetables
20226890, 2ESHEBAEEIFREESE 8
BI300R|IE_LZRHEE, 68, BERENRANFERNR™RIFE00
B, WHESFER, BRRTRNEEESSDEEN1005H |
BIRF RGN, EREIRSEATIS0005HL,

On June 9, 2022, Chinese first batch of zero-carbon certified organic

vegetables were sold in 300 stores in 18 cities across the country. In June,
OFDC issued 6 million zero-carbon labels. It is expected that by the end of
this year, the certification of zero-carbon agricultural products will cover §
mare than 100 varieties of organic agricultural preducts sold by Hema, and
the total number of labels issued will reach 50 million.
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=. BlEREFRESPRARNESCNEE

(=) ERBINEFRMNESRIFESAcceptance of certification
results for zero-carbon organic vegetables
MRERIADAEETRENRE, RETHRISINE, ¥IRE. HEOE. RSN, IHP.
IO, ANEMELE, MARDENEREAT TIRE. PENEE. PEERE. ARBRSEREED

PR EF AT TR S S, The cooperation between OFDC and Hema to promote zero-carbon
organic vegetables has received extensive media attention. Various well-known media reported this

UIPCC) I, SRR

| fasf napnon G | E wsam - B TR R 22 Rt Eﬁm&uﬁsu&Fﬂru
SERFRIMEDRERES | FBIMER IR S
I RS TS
SRIFEIHEEERE . @
" ittt (emz BRERIMEEDS EETEET
5] SERT EEmi SHSEER4ETHRANAT, 5
¥, 2RRRAREEAR EMEE it iledmii + | %, IH®FT HRUTE roEs |
s e | Fretrre
AR, As® ! IETH3E TiEMmRE, |
CoET e | | SHYE, SHERTHU . :::fa-ﬂ? SERTRRSME |
‘“*“sﬂm’“’""‘”““’""‘ﬁﬁ* it HERTUBUTE IR | BEM, EEEROEAL,
1
|

B T ) [ RS AR ——
"BREFRT, REBENE
ErdRPEEN SRR
IFEWTE,

HEETLISR A SEEUERS | | ;:::i:ﬁ;ﬁzifz%::;
B0, RENEREREENERS 2

| : :
d2e%, RESTEN, BAFIEET BEHEL RS R EE
BAREEE L, TR T | SR ERIES,

T RETERS L AR

AL 0

‘ EENAEE—ERDEEN
1

L2 Part IV

171 Discussion
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-

(—) ItBEBEEB—2 ik The measurement model

needs to be further optimized

RO, ELRE,
Continuously update the database  ,— .4 vee
to reduce simulation errors. s % mq)
RSB T, LRl P R
SRR AL, Aoldo " [db
In the future, machine learning e \
methods such as random forests will Tdveraging
be used to improve the model i
simulation performance.

7. 13iEDiscussion

-

(Z) BAinatr g TR EHE R ER & Promote the introduction of

industry and national standards based on institutional standards

AZEIBAB AR R (8 B il =
SEHRGFNANB) ASEER, H#EHKR
FEBR TR E SRR S,

Taking the "Technical specifications
for assessment of greenhouse gas
emission of zero/negative carbon
agricultural products” developed by our
team as a reference model, we will
promote the introduction of relevant
industry standards and national standards
for agricultural products.
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(2) T—FHRRR=mk B ZERAR B R KARFIIAILE
The next step is to study the technical specifications for carbon footprint
verification of agricultural products and carbon neutrality certification

ZNEi| AN N 2 P S Ol e S U I
PHIRER, (EHERBERRIAR, B175EI
- BGAIE, RFPFER.

Next, OFDC will carry out research on the
carbon footprint and carbon neutrality of
agricultural production and promote the
development of green and low-carbon
agriculture, to help achieving carbon peaking
and carbon neutrality targets.
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Presentation 3

“The Story of Cold Mountain Organic Products” By Lanuakum Imchen, CEO

COLD MOUNTAIN
ORGANIC

Lanuakum Imchen
Founder CEO

We are a team of young people who are
passionate about organic farming and working
towards creating a better sustainable
ecosystem.

Our mission is to help farmers and young
people by educating them about organic
farming, through which we wish to generate
employment for our young people and better
market linkages for our farmers.
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Jﬁ\l The Cold Mountain initiative started in the year 2013-14,

’ initially as a organic farming activity.

But was faced with many challenges. Some of the major
challenges faced were:

1) The farmers | hoped to learn were in more desperate need for help.

2)There was very limited access to market, and processing units for
organic products were not available in the State.

3) Prices offered for our raw materials were often not even enough to
cover the labour cost. (INR Rs. 2 -Rs 10 per kg).

Because of such reasons, most farmers were giving up on cultivation of
herbs, spices,tea etc, and going back to just growing rice for their
livelihood

That's when | decided to do more
research on how things can be done
better. So | traveled across my state to ‘€J

identify and understand the problems

solutions.

better and find more sustainable " ,

During my research, one very disturbing
problem | came across was the rate of
unemployment among the educated as

well as the uneducated youths in the
State, which was making them turn to
anti-social activities and substance abuse,
especially in the remote areas and

villages.
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It was at this point that | realised something
different had to be done and fast. Though the
resources were very limited, | had a purpeseful —
mission and so with this, | started value addition =2 ‘Cold Mountain’ l]lg‘l: L
and processing of herbs and tea in the month of * teaabi :
December, 2015 as a trail. What began as a trial =

with INR Rs 3000 (Around 405) gave a turnover of e
INR Rs. 30000 (Around 4005) along with a new

found hope; and we never looked backed since A !

B New Document - Writepad

Edit Format View Halp

ot
i A R

Initially, we participated at many local
exhibitions and fairs to educate the people
and gradually, we were invited to National

Mg
— m— 2 e o

2017 We started an initiative called the
Trend Setters, where the idea was to
educate the young college students in our
city-Dimapur about organic farming by
giving them part time work opportunity.
We carried out the same initiative in the
village areas by supporting sports clubs,
student unions and youth clubs, both for
the purpose of giving employment
Vi, quortunities and education.

o
~ %
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UNDER THIS INITIATIVE, WE
WORK WITH 50-60 COLLEGE
STUDENTS AND 100-200 YOUTHS
IN THE VILLAGE AREAS EVERY
YEAR.

Ouwr journey with IFOAM started in the
year
2017 during the Organic World
Congress, which was a defining
moment for me, as for the first time i
got to meet so many like minded
people under one roof. | was also
fortunate to meet some of my
mentors during that event, and ever
since then we have been toking part
in many of the IFOAM related
programs.

2018 was the first time we
decided to collaborate with
Government Departments
§ and agencies to support the
organic movement. Before
this, we were doing things

.J?independe ntly on our own with
‘the help of like minded people.
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| was given the mentorship responsibility to lead
organic farmers and train them, and that was the
first time we got involved with organic fruits as
well,

In the same year, we were requested by the
Ministry of Farmers Welfare and Agriculture
Government of India, to take up fruit processing to
help the organic fruit farmers under MOVCDNER

Lanakim Tichen, second from right, shakes

( Mission organic value chain Development North hands uith Krishna Roj us the former
recetves the 2018 Best Indic Ovgamic Farmer
East Region). award, on Dec. 28 in New Delhi.

And for the various initiative taken to help the
Eastern Mirror Desk
organic movement, | was privileged Lo be Awarded Dimapur, Jan, BEA TR 16 N

the Best Organic farmer lndia Lanuskum [mchen, proprictor of 'Cold

. . ks - Mountain, was awarded the 2008 Best [ndj
North and Northeast Region) by Jaivik India. - £
( glon) by b Organic farmer award for North end Nor

Faat India on Tiee. 28 at Hotel Hyaro

Reyency, in New Delhi, The award way

areseneed by Krisk = Raj, Union minister
r Crarmers e
i

Also, in 2018 an NGO called
NOK ( Nagaland Organic
Konnect) was formed under
the leadership of Dr Akali,
where | also happened to be
one of the founding member.

The group consisted of
young people from different
walks of life who are all
passionate about organic
farming, and we have been
closely working with IFOAM
Asia since 2018.
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Some of the activities
carried out with
IFOAM Asia include:

On January
our first integ g
pro ing unit, with the support
of Ministry of Farmers Welfare
and Agriculture under
MOVCDNER.

The unit has a 6MT intact
capacity to pro raw materials
per batch.
and Agnculture of India has set a

otentially help

and around 7000 farmers
indirectly.

2018-First meeting in Biofach India with

| IFOAM Asia

2019- International workshop on Organic farming :
Youth and the Future Organized by NOK in association
with IFOAM Asia.

\ 2019- Biofach Germany, where an interactive meeting
" between IFOAM Asia and Nagaland government Officials

took place, which was facilitated by NOK.

2019- 5th International Asia Organic Youth Forum at

' Naithu Resort, Dimapur- Nagaland.

Altogether, there were 8 international and 27 national
participants whi underwent a residential training of the
Asia organic forum. The three-day training was jointly
organized by Government of Nagaland and Nagaland
Organic Konnect (NOK) in association with IFOAM/Asia.
Along with it, the International Organic Forum was also
held, followed by the Organic pineapple festival.

Unit inaugurated in r
Dimapur
[+ f [W]=in]E)

B P ML e, C v

Smcrar of BEOV Nungperesing ma Ashes Tes
Pmaer- Caby e Srasnbe Pradsee b Bunns CAME, Smagr

2o januinry 27

Dmagur, [snoany 2% (MExXN): & aeticultune processing unlt-lmekes Tea
Fmnduct - Cold Moxntin Organic Produrt wis irsugorsted in Busma

Camnp, Dinsapus on bauary 17,

Lo

Limited MEDET
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During the pandemic, we also
started an initiative in
collaboration with NOK and
other NGO's and SHG to help our
organic farmers market their
fresh produce. Through this
initiative, we were able tfo assist
over 7000 farmers, generated
over 100 indirect employment

and 60+ direct employment.
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WE WERE ABLE TO MARKET 5-6 MT
OF FRESH PRODUCES DIRECTLY TO
CONSUMERS ON A DAILY BASIS
CREATING A SUSTAINABLE FARM
TO FORK SYSTEM IN THE PROCESS.
THE INITIATIVE ALSO
ENCOURAGED MORE YOUTHS TO
GET INVOLVED IN SETTING UP
THEIR OWN BUSINESS BASE ON
MARKETING FRESH FARM
PRODUCE, WHICH WAS VERY
ENCOURAGING TO SEE.
Plowse note the delivery boy will sonitig
imsiel! Brst biefore and alter delivery
Kindly be paticnt as he follow procedus

Thiank you Temm NOK
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Currently, we are working
with the UNCTAD Empretec
program to develop a better
sustainable organic value
chain in Nagaland, with
support from IDAN
(Investment Development

Authority of Nagaland) and
other development Banks
and Agencies like SIDBI,
NABARD etc.

Our main goal is to impact
more farmers, generate
3000 indirect
employment and over 300
direct employment, and
work towards attaining
the UN 2030 SDG's.

listing. ;-
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Presentation 4

“How to build an ethical organic brand?” By Crystal Deng, CEO of Guangzhou Crystal

Garden Organic and Health Company Ltd
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BIOFACH
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Presentation 5

“Women Initiatives to build Organic & Local Marketing Business: Stories from Indonesia” By

Emilia Setyowati, Indonesia Organic Alliance, Indonesia

&)

BINA SWADAYA

[T ey

./

Women initiative
in organic business:
stories from Indonesia

Emilia Setyowati
Executive Secretary - TRUBUS Bina Swadaya
President - Indonesia Organic Alliance

The history of “Organic Marketing”

® In the middle of the 1970s, Bob Sadino
promoted the local breed chicken eggs using the
healthy chicken eggs tagline targeting
expatriates in Kemang, Jakarta.

® Those eggs are sold at a high price because
they are promoted as a healthy eggs.

#» Along the way, Bob Sadino also tried to sell
hydroponic vegetables that were labelled
healthy, less chemical, and he sold it at HIGH
PRICES

From here, it formed a mindset of: Healthy Food = Pricy.
There is also the awareness that a niche market absorbs
everyday products at high prices
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Organic Development in Indonesia

« In the early 1980s, the term Organic Agriculture (OA) was
first known based on individual initiatives, and it spread
across the region, especially in Java.

- NGOs then pioneered OA that worked with small farmers
through pilot projects in several areas.

= Expansion Focus: Method introducing/technical OA,
including integrated pest control and Sekolah Lapang Petani
(farmer field school)

« Reasons for developing OA: 1) As an alternative approach -
a green revolution that destroys the environment and is
expensive for farmers. (2) encourage farmers not to depend
on external input, (3) as resistance to the authoritarian
regime (New Order) by introducing farmer's sovereignty.

Business Model of Organic Product

in Indonesia

H BO

PRODUCT Customers  ¢HANNEL  PRODUCER
* B toB (reseller) ,

BoC © Middleup. . Generaland ., gpap

FOOD AND * livinginbigcities,  moderntrade,  producer

HORTICULTURE L healthy lifestyle i

(Rice, epgs, vegetable, person Coeni Community

fruit, mushroom) *  e-commerce. producer

simple processed

product

Certification and non-

certification

Premium Quality

STRATEGY OF PROMOTING ORGANIC
PRODUCT

+ "Healthy = Expensive" from Bob Sadino genuinely influenced the
community's perception of arganic products until today.

+ Organic producers set a high price on their product, although their
production input is less compared to conventional products (because
of the claim - "Health" as the additional value)

e« Organic product = healthy product = expensive — become a problem
among the middle-class consumers that want to live a healthy life
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Consumer’s Problems in Organic
Product

* Expensive
e Niche Market The Mavement of
e Trust issue due to several cases; COMMUNTY

SUPPORT

organic product containing/mixed

with non-organic product/organic AGRICULTURE
treatment/hydroponic.

_ . ) (CSA)
Demanding the product's quality
. Consumer movement to get a
Unaffordable to lower middle-class Affordable price, good quality
consumers and organic guaranteed
product.

Communily Supported Agriculture

«  CS8A (Community Supported Agriculture) is a concept that connects farmers with
consumers directly and invites consumers to be involved with the production process.

+  CSA activities should full fill the four conditions : (1) Partnership (2) Locality
(3) Solidarity (4) Customer — Producer relation

+ In General in Indonesia, CSA supported by women, because they are decision
maker at home. Mostly the customer are women and they support farmers to fulfill their
need in their home (kitchen).

- In Customer side, they get good quality product in affordable price because have
the direct transaction with small producer.

Case 1.
WONDER - FARM - Organic Initiative
by Sisca - Lampung

Background -

Sisca is & house wife and her husband has a computer business.

She has an interest in organic because of one of her family

member health condition_One of her family member have to do

hemodialysis on 2011, Starting for this condition, Sisca look for

ES,’Sh and organic food fo serve her family. But she can not find it in
mpung.

Her husband, has skill in oqunic ar?riculture, so they start Ieaming
to cultivate organic vegetaties. In the other hand, they promot
organic food Tor HD Patients and other degenerative disease,
including doctor and other medical warkers,

First harvests on 2011, They distributed for free their organic
vegetables for their colege got }(lr.lney.I falﬁ:re patients. .
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THE JOURNEY of Wonder Farm

= 2009 - 2010: difficult fo get organic + 2015 met Mrs Dian and Mrs Hilmiyati from Food
yegetables forthe consumption of Security Department and campaigned for organic
elders who must take hemodialysis agriculture in South Lampung.

treatment in South Lampung
« 2017 formed a group of women's organic farmers,

+ Finding the community who cares KWT Way Gelam Candipurc Village and joined an
about health (doctor, medical association of organic agriculture facilitated by DKP in
personnel, and encourage the the same year.

consumer to buy organic products)

- i bk + 2018 Established the second women's organic farmer
ﬁg;';hngwtglmyvdsease Al KWT Mekar Lestari, Trans Tanjungan Vilage.

patients, and sell the rest to Chandra + 2019 Together with the Depariment of Food Security,
: conduct socialization of organic agriculture with ACI

Supermarket
LOYAL COMSUMER: 30 + 2019 ICS training with AQI. using personal funds from
The rest: 2 Supermarket own money of Food Security Department staff
Humber of farmers: 70

“Wonder Farm™ Business Model

K mam | K Vadue e B _, 5
il ,:.1._ opirion (B8 | B (2 | S
A Aranggltan Froduk Hubungan dengar: Tarset Pelanddan
yarg ditawarkan Pelanggan
g S
% Fash %
m e rasne
o -
Diract
farm
30 foyml P . m it b..».m__ | = e
custamars [ — ‘\_:a
SMGL Imk;m. Saluran Distribusi

&
ﬁ: S
o %—x .' Nk Tvmin
Cos Strukiur &m P
- = . . “ ﬁ ﬁ @

CURRENT SITUATION

FARMER MARKETING
Less Controlling 1. Bundiing product fer dried product (Rice,

2. Less yield (vagetablas) maocaf, tea, harb, brown sugar)

3. Demotivation because too much seed 2. 30ioyal consumer, 2 moderm markst
money fram gevernment 2. Focuson What sapp

4. Lesaof awarenesa of organic ks healthy 4. Therewens no cusiomer and fammer
product engagemant activities

5. Organic famming |s troublesome

ERLDCT LOCAL GOVERNMENT

¥ effective cost

2. \Waste produet more than 30% POLICY
1. Fartiizer, livestock subsides for Conventional
BricuLIne System
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SWOT ANALYSIS
STRENGTH _

+ 30 loyal customers

= High Demand in degenerative daease

70 partrers (emall farmears) sagment market
A s ol + New Local Government
Govermnment policy to strengthen

+ Networking — (local, National) organic business

+ Farm Visit Program

Farrer chaating by mixing product with non + Onganic certification proguct

organic = Farmer back to conventional system {more
= Manually system easy, Un necessary fo make recond)
= Lesscontrolling =  Hydroponic product
= Frequently Chimate changing

PROPOSE DEVELOPMENT PLAN

FARMER: I.OO.HLGCWEHWT
1. Join on Paricipatory guarantes system by 124 to control Advecaey for local government that organic |s one part of
praducts $0Gs Indicator for respensible food and reduce the
g. Inumtnyﬂ:mﬁul;omu‘ln::h climate change
. Continu apacity bullding rmer 2. Brainstormming with local govarnmant togather with 104
4. Mesling pericdically with costumer for organic policy In Lamgamg Selatan
MARKETING
1. Pre order and bundling (mix) products z
PRODUCT:
g' E_“”"" B‘:" b E{"'.':lmj ) 1. Reducethe production cost as efMiciently as possibie
g rmar g {for endad
4. Using Social media to reach end user consumar = ::D::::? M\;::t:rm T ST el A
5. Branding = wonder famn, trusted product, grew tegether Ec o
with famer
Cas
ase 2. &
[

SESI = SIANTAR SEHAT (North Sumatera)  sise
h\ APNI NAIBAHO

=)

APNI NAIBAHO, SE, S.Min — Founder - Young Farmer Ambassador.

Apni Naibaho, spent her study in West.Java, until she realize that her home town need her to
develop organic agriculture. She wants her community to have an awareness in healthy food
product as she seen in Java island.
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The Journey of “SiSe”

2013 - After she finished her master degree, she went back to Siantar and

CURRENT SITUATION

started her own agriculture business.

She did campaigns for organic product to consumer and farmer. She has
partnership with 5 farmer on 2000m2 land, and services 51 customer.
Every twice a week, she buys about 45 kg vegetables from her partner. She
paid 400% higher than conventional market and got 400% profit.

2016 - she got an award for Young farmer ambassador on national level
She succeed in making customers more aware of the need for healthy
food, but she is struggling to invite farmers to cultivate organic agriculture.
In this case, bigger profit are not attraction for farmers.

2021 : 5 farmers, 51 customers _

blbc Busmcss Model

=y | enerommer
Remsrahips ';2 Sepnamrs
Hubungar dengar: Targer Faknggan
Palanggan
-
et Bepmes
[
Middhe
toup

FARMER

1. Less number of farmer

2. No one is willing out to rent their
land

3. Farmer demotivation to do
organic farming because “some
trouble” (record activities,
cultivating crops..)

MARKETING
1. Loyal customer still need to be
senve

LOCAL GOVERNMENT
1. There are no collaboration with local
government

- 200 -



CHALLENGE

STRENGTH

+ Highly Motivation to introduce
sustainability agriculture
+ 51 Loyal customer

+  High demand

Less engagement with farmer

Less engagement farmer and
customer

There are no collaboration with local
government

» Conventional praduct more easy to

produce for farmer

+ Government support for agriculture

input (for conventional product)

* Less of young farmer

Less controlling
* Frequently Climate changing

PROPOSE PLAN

BUSINESS PROCESS

1. Business evaluation

2. Mapping area for potential demand

3. Pilot Project for small business (trial)

4. Coordination and has synergy with local government
5. Collaboration with other stakeholder

Case3. TWELVE ORGANIC - Pacet East Java
By Maya Stolastika & Herwita w/

Maya & Herwita are founder of twelve organic.

After they finished their English literature college, they didn't wark as their parents wish.
The Yoga teacher inspired them fo do something good in the universe.
“Whether your presence in this world has had a positive impact, benefited others, or has burdened others”

And they chocse organic farmer as they way of ife to give the positive impact
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The Journey of “Twelve organic”

e 2008 - Maya, Herwita and 2 friends, became an organic farmer but
they failed.

« 2009, both Maya and Herwita, started their business again by renting
land while conducting surveys in 7 supermarkets to be able to market
their products. The result is good, at the end of the year they can break
even and no debt.

e 2010 - 2011 they left the organic farm

2012~ 2015 working hard to seet up organic business.

e 2016 : Maya Became young farmer Ambassador, their business
starting grow

TWELVE BUSINESS MODEL

s Doy Custimser
Rl v s e Fa—
Futungan dongan Target Priandzan
Fedanggan
] ey
wnd
s
taep
rhwmnls o
m»-unhuw‘h@
1 1 IR
- =
Revem=s _Sumber Prrdazatan @'
Bl IR CTTT AT T
CURRENT SITUATION
FARMER MARKETING
1. Seeing |= bedeving 1. Harvesttwice perweek
2. Learning is doing fogather 2. Focuson 300 loyal consumer, 5 reselisr
3. Umder Contred and using PGS aystem 3. Focuson Whasapp and instagram for
4. Good cooperation with management and marketing channal
CUStomer 4. Engagement farmer dan cusiomer ane per
8. Wiling fo leam 2 year
B. 5 product per fammer, min S00m2
7. Gethigher income
2 it LOCAL GOVERNMENT
I o POLICY
2. 20 variant product 1. Collaboration with local government
3. Minimize waste product
4. On high season, the over product the plant
allowed became seed,
5. Famnvisitand pick by yoursedf product
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SWOT ANALYSIS

STRENGTH

200 koyal customens

it

= 20 koyal partners (small farmers )

+  Hawve own farm for demonstration

+ Supported by Local
Government

* MNetworking = (local, National,
international)

= High Demand in healthy ke family

* High demand in
edutainment program for
kids

* Farm Visit Program
* Focus on B to C and retail, not
in Hotel and restaurant

WEAKMESS

Crganic certification proguct
Smart farming

= Rentof land
+ Manually sysiem

PROPOSE DEVELOPM

ENT PLAN

Fi RM_ER: . LOCAL GOVERNMENT
1. Join on Paricipatory guarantes system by 124 to control 1. Advecaey for local govemnment that organic |s one part of
products S0Gs Indicator for responsible food and reduce the
2. Increasa the number of parinar climate change
3. Continulty Capaciy bullding fer farmer
4. Introduce the smart famming
FRODUCT:
MARKETING
1. Reducethe producilon cosias efficlently as possible
;' im ordar ;T’ E”Fgl:ﬁ tml;] thrmdepmdmmam 2. Processthe ?lamlwuﬂainiu a M“:IH p‘:uduﬂ
. Focuson Bio on delivery tonal read
3. Yearly Customer- farmer meeting (fer engagement | ;:;:;H RIREE] NBIUN [FAER 0 iDcoot
4. Using Social media to reach end user consumear 3 Caollaboration to make essing foad that fulfl
5. From siory telling io story selling CORKimEr Asas: i q
4, Completety the farm visi program with training and
intern program

—— LESSON LEARNED (1)

Meed the common awareness that organic
product are important for both consumer
and farmer

CSA will be work if they find the right
segmentation, Targeting and Positioning of
customer, women is main target.
Relationship between customer and farmer
means : trusted product and sharing of
profit/lost on development stage
(symbiosis system).

Organic Agriculture is a movement,
collaboration and setting it up in the right
Penta helix ecosystem are a must.
(Community, Government, university,
private sector, and media)
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— LESSON LEARNED (2)

ADVANCED BUSINESS

- Developing smart farming to increase
productivity on farm.

Digital technology to support management
systems and reach a wider customer

Story Telling to Story Selling

Organic is not pricy if you find right
producer !

Thanks!

Does anyone have
any questions?

emiliagetyowati22@gmail.com
emilia@trubusbinaswadaya.co.id

- 204 -



Presentation 6

PGS is a good tool to build an Organic Village in Shizukuishi Town by Ryoichi Komiya

(Ph.D.), Vice President, Organic Shizukuishi, Iwate Prefecture Japan

ORGANICS

PGS is a good tool to build an Organic Village in Q
Shizukuishi Town

Ecofriendly
~
.aﬁ [

5

v
Shizukuishi

Ryoichi Komiya (Ph.D.)
Vice President

Organic Shizukuishi, Iwate Prefecture Japan

, ALGOA

About us

2015: Launch of Organic Shizukushi PGS (started from 14 February)

2016: Became IFOAM - Organics International member

2018: Got the IFOAM Officially Recognized PGS Initiatives (4 December 2018)
2022: Became a GAOD member (25 May 2022) Working Groups 3 and 4

2022: Got the ALGOA Membership Memorandum of Commitment (18 July 2022)

We just started following the organic trends around the world.
Japan is a developing country in terms of the organic agriculture.
Organic land share: 0.3% (4,000 ha JAS certified)

Organic number of farm household: 4,000 (JAS certified)
(as 0f2022)
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Some agricultural statistics in Shizukuishi Town (as of 2021)

Conventional agriculture

Number of conventional farm household: 1,126
Rice paddy field:4,000 ha

Field: 2,100 ha

Abandoned farming fields: 27 ha

Organic agriculture

Number of organic farm household: 7 (JAS certified: 1, PGS certified: 6, Non -certified: 3)
Rice paddy field: 0.3 ha (PGS certified)

Field: 1.5 ha (PGS certified)

Our challenges to increase organic fans in our districts

Farm peer-reviews

Stakeholders gathered at my farm They are reviewing tomatoes, soybeans and zucchinis
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Diet education at Nishine day care center

Organic field practice

Pouring water on the soybean Drawing Black soybeans growth process Enjoy eating lunch together

Miso making

Miso deep plow Children are pounding the miso

(Miso is in the yellow plastic barrels) together with a nutritionist Organic Shizukuishi people are asking

children saying, “How was it?”

Miso is one of the soybean foods that is indispensable for Japanese who eat rice.

It is made from boiled and mashed soybeans mixed with salt and koji.

Koji is a substance such as wheat, barley, rice, or soybean malt that helps the soybeans to ferment.

The mixture is left until it ripens.

This can take from several months to three years, but the mixture generally to ripens in six months to a year.
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Enjoying organic agriculture with our handicapped friends

To let them know sustainable enjoyable organic life from seeding, tillng, ~ harvesting and selling

Adding manure to make ridges to get ready to
plant tomatoes and eggplants

Here they have learned the tilling method of
farming

They know already about the non-till farming

Lunch menus at our stakeholder’s B&B (Soil) with organic food
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Small wedding at the B&B (organized by local vocational school students)

OS marketing efforts to sell the organic produce

At the event: Organic Festa in Iwate since 2014

Tent store of OS

PR of the IFOAM-Organics International and PGS
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Ms. Fukumoto has been selling her produce
and processed products through the Internet,
at a local department store at a supermarket
and at farm-fresh

wnia¥AE
TR B 1

But we have not had the organic one stop shop in Shizukuishi Town

OS has sold the organic produce/processed products, however, the team has not been able to
function as a unit.

(e.g)

* Someone has been selling them through the Internet.

* The others have been selling them at local supermarkets, local department stores and farm-
fresh.

For selling organic produce/processed products, we need the one stop shop and to do the organic
enlightenments initiatives by face -to-face sales to the local people.
This should be an efficient way to marketing and increasing the organic fans in the district.
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Chances are coming

(1) National strategy. Announced, May 2021 ”Measures for achievement of Decarbonization and
Resilience with Innovation (MeaDRI)” to achieve SDGs and sustainable food systems by
Ministry of Agriculture, Forestry and Fishery (MAFF).

Numerical goals of the MeaDRI
By 2050, the MAFF aims to achieve

* ZERO CO2 EMSSION from agriculture, forestry and fisheries sectors

*50% | in risk-weighted use of chemical pesticides

*30% | in chemical fertilizer use

* Sustainable sourcing for import materials (by2030)

* Organic farming 1 to 25% of farmlands ~ (1million ha ) (now 1,100 ha)

*30% 1 of labor productivity in food manufacturing industries  (by 2030)

* 90% and more superior varieties and F1 plus trees in forestry seedling

* 100% of artificial seedling rates in aquaculture of Japanese eel, Pacific bluefin tuna, etc.

Subsidy by the MAFF for Organic Village: January 2022 intending 100 OVs establishment by
2025

Each city, town and villages should declare “OV” in advance.

After that the MAFF will decide the results.

The MAFF began supporting the introduction of the organic produce into school lunches from
2020.

The government subsidizes the efforts of municipalities and producers to create production areas
through organic farming and to secure sales outlets. School lunches are positioned as a new sales
channel.

(2) The Ministry of Environment revised the “Green Procurement” act

In February 2022, Organic food usage in the restaurants such as canteens operating on
commission or other contracts in government buildings or on the premises is announced.

(3) The cost of feeds and chemical fertilizers have been rising rapidly

Due to the COVID 19 pandemic and the dispute between Ukraine and Russia.

Sustainability of the conventional farming seems difficult.

On the contrary, the organic farming has not been affected by this turmoil as organic farming is
free from the chemical fertilizers, pesticides and herbicides supplied from abroad.

Our farming uses natural fertilizers like green manures.

Organic agriculture is the only way for farmers to survive
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(4) Many people have relocated from Tokyo to rural districts to avoid COVID 19
However, they can continue their business online using the teleconference systems.
They can enjoy the beautiful scenery, the fresh air and pure water of rural areas.

In addition, they can enjoy the life of weekend farmers as well.

IX_IO’OOO | Move out
B/ Move in
504

Move in: 420,000

*—_\ Move out: 410,000
F.‘ In/out population
“ .__/ | | balanced in 2021

30

2018 | 2019 | 2020/ | 2021[ ]
| - | - | - L

Population shift from Tokyo to rural areas due to the COVID 19 pandemic

Potential features of Shizukuishi Town to build the Organic Village

Hotels,B&Bs

Restaurants http://www. shizukuishi-kanko .gr.jp/gourmet/indexphp

Greengrocers

Local https://www.mapion.co.jp/phonebook/M0200203301/ST20866
supermarkets

Tourism
industry

Daycare center https://www.town.shizukuishi.iwate.jp/docs/2014122300069/

Elementary Same as above
school

Juniorhigh Same as above

school

Seniorhigh Same as above

school

Vacant house https://www.town.shizukuishi.iwate.jp/docs/2014121000274/

database This is nice for the relocatedpeople frombig citiesand towns.
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IFOAM
Recognized PGS
Initiatives

farmers

Organic Shizukuishi

Major produce: Chinese cabbages, potatoes, sweet potatoes, asparaguses,
cabbages, cauliflowers, sweet corns, lettuces, broccolis, tomatoes, okras,
cucumbers, flower beans, eggplants, rice, spinaches, onions, carrots,
watermelons, mask melons, zucchinis, strawberries, white radishes, garlics,
peanuts, beats, red beans, pumpkins etc.

JAS certified [l

farmer
Other
farmers

OV relevant

Major produce: rice

organic [

Major produce: rice, pulses

departments of
the Town Hall

Commerce Industry Tourism, Agriculture & Forestry,
Community Promotion, Health Promotion, Education, Childcare & health

https ://www.town.shizukuishi .iwate.jp/gyousei/

The Organic Village declaration by Shizukuishi Town Hall is a must to increase organic fans

Persuasion of the town hall people to declare Organic Village is only a way for farmers to survive

Organi(; Village
declaration by
Shizukuishi Town

Get subsidies from
the government to
support organic
farmers

\/

Major functions

Increase of organic
farmers &
consumers in the
PGS stakeholders,
“but limited”

Final térget

More organic farmers to achieve genuine
agriculture sustainability & SDGs to protect our
planet
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Conclusions

[1] Japanese agriculture should supply foods to its people continuously.

The paradigm shifts from the conventional to organic are essential nowadays as conventional agriculture
sustainability seems to be in danger due to the skyrocketing costs of chemical fertilizers, pesticides,
herbicides, etc. supplied from overseas.

[2] Even under such difficult situations, Japanese people should survive.
Organic agriculture will make us more self -sufficient.

That is a major reason for the government to make legislation based on the “Strategy for Sustainable Food
Systems, MeaDRI”. To protect and support farmers in the districts, the local government should lead the
OV. Once the OV declaration of Shizukuishi Town has been accepted by the government, the town will get
subsidies from the government to promote organic agriculture and relevant industries.

This is a good opportunity to increase organic fans in Shizukuishi Town.

[3] The Shizukuishi Town Hall has the potential features to connect organic food consumers and industries
with organic farmers.

[4] Organic Shizukuishi PGS initiatives can help the town to declare its status as an Organic Village.

Beautiful Shizukuishi: A famous single Sakura tree and Mt. Iwate
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Autumn

Thank you very much!
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Presentation 7

“Organic Marketing and Blockchain” By Prof Muhammad Rafiul Huque, Jahangirnagar

University

8
o ek

Organic Marketing and Blockchain

Professor Dr. Sheikh Mohammed Rafiul Huque
Institute of Business Administration
Jahangirnagar University, Dhaka, Bangladesh

(Presenter)

Dr. Shaikh Tanveer Hossain
Director, Policy & Strategy
IFOAM-Organics Asia, South Korea

Dr. Md. Baktiar Rana
Associate Professor
Institute of Business Administration
Jahangirnagar University, Dhaka, Bangladesh

2nd International Organic Marketing Conference
“Best Practices of Organic Marketing”
(Oct 5th~8th, 2022, GoesanCounty, South Korea)
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Why Blockchain is needed in Organic Marketing?

Reasons for using Blockchain in Organic Marketing:

O The market for organic food will be increased to USD 262 billion by
2022 (Nasir, 2021).

O  Supply chain transparency and traceability with the use of user-
friendly interface is highly required for every stakeholders especially
for customers.

O Blockchain helps to carryout transactions without the help of
middleman , which is immutable, traceable of data and assets .

0 Minimizes producers-consumers information and trust gap

O Blockchain-Economy (Blockonomy ) may reach to USD 176 billion by
2025 and USD 3.1 trillion by 2030 (Gartner, 2018.

O Blockonomy mechanism will be transparent, trustworthy, futuristic,
and traceable.

Blockchain Network vs. Centralized System

Traceability

_ Transparency
Future Potential {Immutable)
(Distributed)
Maturity Trustwaorthy

(Decentralization)

Figure 1: Medified Spider Chart of Blockchain (Solid Line) versus a
Centralized System (Broken Line)
(Source: Masir, 2021)
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Digital Revolution Checklist and Blockchain

Are the business ready for a digital revolution? YES NO
Frequently Ask Questions:
1. Are you gathering and storing data using digital tools? YES NO

2. Doyou use a platform for vendor and partner collaboration ? YES NO
3. Are you provide your consumers access to any of these data? YES NO
4. Do youhave online visibility into your farm operation? YES NO
Decision:

Yourequire a Digital Transformation Partner [This is not software, rather

a Enterprise Resource Planning (ERP) system to provide Value Chain
operation using Blockchain mechanism]

Digital Transformation Partners in

Agriculture Blockchain System

Farmers Edge and Standards Councll of Canada pariner to establish a framework for agricultural blockehaln Interoperability. (Photo: Business Wire)

Sfarmerstdge SCC © CCN

Canada

depa

FUND>

India-based Company

) rrimex vata Solution

H
IVORY COAST .NI(:IA a&n
Sourcelrace. e

msaviasuinuasnsus:andidadna

Thailand
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Sourcetrace Blockchain Partners Sourceirace.
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Organic Producer

Traditional Toolsusing in BlockchainTagging and
Identification Process for Traceability

Quick Responsibility (QR)
Code-Based Traceability
System

Radio-frequency Identification
(RFID) Tag based Traceability
System

Company
Website

Farmers’

Information QR Code Reader

RFID TAG

RFID Reader
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Problems of Traditional Blockchain Tagging Toolsin

Traceability and Applications

Quick Responsibility (QR)
Code-Based Traceability
System

Company Farmers’ il
Website Information QR Code Reader

O The product label, usually contains the QR Code of the company
website

O The farmers’ information (traceability and source) are technically
impossible to keep at the Company Website due to frequent changes of
the farmer information using QR Code basis.

O The QR Code cannot be labeled atthe farmers’ end due tear and other
value chain issues.

The customer needs to depend only the QR Code of the company given .
This is unbalancing of the spider chart for Blockchain .

Only the weblink of Digital Transformation Partner may solve problem,
which is a rare practice.

OO0

Problems of Traditional Blockchain Tagging Toolsin

Traceability and Applications

)

RFID Tag

Radio-frequency Identification f—
(RFID) Tag based Traceability ‘@
System

O RFID identifiers use mostly in the production and inventory management
system

O RFID tag and readers are needed in every stage for identifying the
product traceability and movement .

O The traceability of the product at the customer end may not be possible
with RFID system.

O This is unbalancing of the spider chart for Blockchain.

O Digital Transformation Partner matching with QR Code at customer end
may solve problem, whichis a rare practice.

RFID Reader
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Innovation in Blockchain for Organic
Marketing: Voice User Interface

Innovation in Blockchain Process in Digital

Transformation Partner

Voice User Interface (VUI) \oice-based Service using Regular Mobile
using Artificial Intelligence (Al): | Phone to Small Businesses (MSE) with Voice-
HISHAB Tracing, Inventory Record -Keeping, Inventory
Zubair Ahmed, CEO, HISHAB Monitoring, Sales Tracing, and Credit

https /hishab.co/voicebaseddata/ Management for Micro Financial Institute (MFI)

How HISHAB Works in a Developing Country?

«=) Cal — Inform
User calls 165-13, User sn'ga'f.s. information
Hishab's voice-based ERF about the entire
works on ez-}ry p!‘.‘c_-r'_-e transaction, including =

2 sales details, persons
i doe nuire
and does not reguire an irniolved [ transaction;

nternet connection and transaction amounts

Record Keeping, Traceability and Credit E fﬁﬁf}ffim entation
Management in Agriculture Supply Chain for Micro of MSE's cash flaw. income
Small Enterprise (MSE) bsness g

Transaction Operation Video: https://www.youtube.com/watch?v=rHvnsL_dvnk
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Blockchain Mechanism VUI System using Smart Contract

(Digital Transformation Partner)

Q D
—_—
Dial 16513

E Dial 16513

‘.____

5

DISTRIBUTOR!/
MEIIS'FI;:I)RI?“RAIASII-EL* - PROfCESSING CENTERS ph——
| t () ~
| Y } -
L () o=, T
- - 3 = ] RETAILER
(%? : e wo] =0 (i) t
1
E | § ((4%))2,’of—_;l/': I |
* .
]

Dial 16513 d” 3 (1) Dial: 16513

ORGANIC GROWEF MT"( /// HISHAB r. ol 16513
/

-7 SMART CONTRACT Q

)

LW

Product Flow: —

Money Flow: = — = =
Information Flow: — —» CONSUMER
Quick Loan: — . — . —

Figure 2: Organic Marketing Blockchain System with
HISHAB Smart Contract

and Traceability in

Blockchain: /~ HISHAB
Voice User Interface

Suburban
Distributors’/
Retailers’
Representative

Micro Finance Institutes (MFI)

Customer
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Partners of Voice Over Internet (VUI) System

PIDIM FOUNDATION

work for human dignity and honour

e
A oo TR W

NW| wave FounpaTioN A UDDIPAN

ole
\
Gram [nnayam Karma (GUK] B |r\‘:‘

Micro Finance Institute

Bank Asia Bank ngEch Automated Call Center
it I-Frontiers

¥ :
aftq grameenphone Telecom Operator

banglalink

Bangladesh —

- ran JCMG
T=PCO Japan ukaid

Tekyo Elecirk Power Cormpany Holdings froam e Britisn peoske

Investors

World Existence: https://www.youtube.com/watch?v=DgazzA5k4nc

Why Culturally Adaptivity is Required in

Blockchain Process?

Reasons to incorporate Culture into Blockchain Process in Organic
Product Marketing:

O Farmers’ community faces different socio-cultural challenges in
adopting technology

O Technology -adoption culture differs among countries
O Farmers’ community usually adopt socially friendly technology

O Technology solution keeping current cultural content intact speed-up
adoption

O Voice solution rather scanning or typing gets priority in adoption

O ‘Spoken Dialect’ needs to be considered highly for voice solution
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Voice User Interface (HISHAB) in Blockchain for

Digital Transformation Partner

oooo o0

O

O

No sophisticated technology is required for farmers, seller or buyers

User friendly tracing mechanism (Tracking the Voice the User ID and Mobile
Phone Number)

Voice recognition-based Al system reduce risk of falsification
Lower cost comparing other Digital Transformation Partnering System
Ease of financing for farmers for checking credit worthiness by MFI.

Transactions visibilities and authenticity is possible without using any
smart phone or smart devices

Suitable for any country especially developing countries where smart
technical devices are expensive.

Single user transaction binding mechanism using voice recognition

Challenges of using ‘HISHAB’:

O

O

Needs to modify the applications with the languages/dialects for different
countries

Farmers’ needs to give short voice message without dialects
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Wrapup
Focusing on Community Supported Agriculture Participatory Guarantee Systems &

Organic Entrepreneurship

FOCUSING ON

COMMUNITY SUPPORTED AGRICULTURE
PARTICIPATORY GUARANTEE SYSTEMS
& ORGANIC ENTREPRENEURSHIP

2" International Organic Marketing Conference
6-8 October 2022, Goesan County

Wallapa and Hans van Willenswaard

Food design framework

Food Citizenship
Awareness/responsibility

: Food as a
Food Community
Collaborative participation Commons

Food literacy
Education
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THE INTERNATIONAL CSA NETWORK

URGENCI created in 2006
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Food as a
Commons

Self-organize and peer governance
Co-ownership and sharing
Trust and quality of the relationship

aaraviuth
PEASANT
MARKET b

9I§Bu§ai-lnlh 666 AUUISAIUAS
UYIUWAINAW WOAABVAIU AN,

(tnalaledisuus) 3
1a1 09.00 - 17.00 u. lha-] S 24
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)
Uaoeadiva 10 Grwia
& 7.

S # ;.ﬁ' .
iy R EE V. v oane, WEEKLY GREEN MARKETS ARE
m0WTO 0 cribe. PART OF CSA

AN e
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International Forum on Innovating Alternative Markets on
Participatory Guarantee Systems (PGS)
May 2013, Bangkok at Green Fair 6

ar ol
IWUN 9 - 1.

PGS
in 2013

“wiiagjuilnailii
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Mindful Markets Forum
22 - 24 August 2014

Srinakarinwirot University, Bangkok, T hailand

Organic
Entrepreneurship Mr. Kato and Ms.Ryako
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2nd Mindful Market
Asia Forum 2015
and Hansalim

Academia and Civil society action =
research

CSA movement
URGENCI
The International CSA Network,
Sichuan, 2019
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Chulalongkorn University Right
Livelihood Summer school (CURLS)
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From CSA principle
To
Institutionalize: Schools and Hospitals

Farmer

i‘:wr‘trvﬂi,

Teachers
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Green hospital at
Sub-district level

b J
/NAod
N e
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s 100
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VNUTHRUOIM DU OATOUIND 15TAES

Food-related career

- 234 -



The network of
food distributed system becomes

Nonthaburi
Food Policy Council
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Thank you
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The Italian Experience of “Rareche Cilento” (Cilento roots) Linking Farmers and

Consumers

: F@AM (L)
= 2022 IFOAM-Goesan

International Organic EXPQ st Fair

2"4 International Organic Marketing Conference

The Italian experience of “Rareche Cilento” (Cilento roots)
Linking Farmers and Consumers

Mario Di Bartolomeo
Cilento Bio-District - Italy

In Italy there is a place where farmers, consumers, public
administrators, teachers, trainers, scientists and other local actors
entered into a pact for the sustainable management of resources,
according to the principles of organic farming and Agroecology

Farmer
Mayor Food processor

Tour operator

Consumer

Trader Artisan

Trainer Scientist

Teacher

Multi-stakeholders’ approach
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The 1% Bio-District (2004) MUNICIPALITIES POPULATION ORGANIC ORGANIC
INVOLVED OPERATORS | USED AGRIC.
BIO-DISTRETTO CILENTO

(') (N°) (")

41 (members)
95 (area of activity)

THIS PLACE IS THE Gli:E

3.196

On 23" of September 2022, it was
awarded by the European Commission as :

The best Bio-District in Europe

—

WINNER 2022
CATEGORY ORGANIC/BIO-DISTRICTS

The CILENTO BIO-DISTRICT is
developed within the “Cilento,
Vallo di Diano and Alburni”
National Park, in Campania
Region, in Italy

A%
"%  STARTING FROM THE NATURAL
(Cilento roots) RURAL MARKET
M (H €  FORTHE CILENTO AREA
(ILeNTo REGENERATION

RARECHE CILENTO was promoted with the aim of re-establishing
the squares as market places and bringing people back to meet and
buy their food directly from local producers
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IN VARIOUS LOCATIONS / CONTEXTS

Cultural House square

RARECHE is not just a market, but a project for the environmental,
social and economic regeneration of the Cilento area:

a new model of sustainable development, based on organic
regenerative agriculture, recovery of food self-sufficiency and
circular economy.

The project aims also to be an example and a stimulus for
conscious growth on a small scale, replicable in other territorial

contexts.
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RARE(HE VALUES

TERRITORY: roots (history->artisan/culinary traditions— popular peasant culture,
typical productions), geography, (inland areas, coast, countryside, mountains)
EDUCATION/TRAINING: civic education (environmental, alimentary), professional
(new generations, producers in transition, professional change)

RESEARCH: experimentation, scientific validation of ancient uses

ETHICS: morally right, transparency

SECTORS: agriculture, catering/restaurants, tourism, institutional (schools, public
bodies, associations), social

PRODUCERS: farmers, shepherds, fishermen, artisans

PEOPLE: internal to RARECHE, external

NATURE: environmental regeneration

TERRITORY: beauty (preservation, enhancement), belonging, strength (returning,
staying, developing potential)

HUMANITY: quality of the life (health, well-being), future generations

WORK: passion (emotion, devotion), commitment (attention,sensibility)

ENVIRONMENTAL: soil, biodiversity (vegetal, animal), water, air

SOCIAL: workers, consumers, producers, human diversity

ECONOMIC: food self-sufficiency, circular economy, short supply chain, fair price
(for farmer and consumer), recovery of craftsmanship, conscious tourism

| parOCee
| PePEmgye A
| VSO
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NOW LET'S SEE SOME OF THE PRODUCERS AND PRODUCTS

OF RARECHE CILENTO
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EGENERATIVE FARM “|

IN CILENTO - ITALY
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LET’S EXCHANGE OUR GOOD ORGANIC PRACTICES !
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LET US GROW TOGETHER
FOR A BETTER WORLD
AND BETTER HUMANITY

Mario Di Bartolomeo
Italy

mariodibartolomeol@gmail.com
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ORGANIC COFFEE CAFEDA
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sEerE onfghcy
I believe that purchasing organic is the action of supporting and participating in the future of our environment and the

hope of the health of humanity.

Szjo] Foi7hLioh ) 7152 BE 92 0|27} £ 7R BAKS Al titko] 513} 19] 71574R)
Lo Higd7t Rl AlatE ThsLICE
Our participation will combine to make an Earth that care that not only supports small production farmers and their

families which make up the majority of farms but our families as well as ourselves.

O] OFSCRE AlAE TREAIHNO] ETF0l A2 He. f7sS AHIFOE 1 2 ANl = odEe
o= EF6H, 7IH P 77]=E 186K OlFLIC
I want to give this beautiful nature to our future generation. I appreciate all of your support in doing the same by

buying organic, and for this reason, we at CafeDa are resolute about organics.

RPISAE

(ORGANIC)

FEUSUBY

FLAVOR INJECTION

cafeda.co.kr 031-275-2508
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